RUSSIA GIVING 2014
Over 40% of the population (which
corresponds to the absolute number
of 33 million people ) have given
money to NGOs over a 12 month period
and only about 20% have never been
involved in any charitable activities.
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GIVING TO NGOs
Annually on average
each person gives

The average annual amount of
donations made by a Russian
individual involved in charitable
giving is quite significant – almost
RUB 5,000.
The research provides evidence that
the urban population of Russia
alone annually gives about
RUB 160 bn to NGOs.
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63% most recently donated less
than RUB 500.
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One in five donors give
on a monthly basis.
82% of the donors decided to make a
donation spontaneously.
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88% of all Russians involved in
philanthropy gave money to
support children.

WHAT ARE THE SOURCES OF INFORMATION ABOUT NGOs?
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OBSTACLES TO GIVING TO NGOs
65%

72%

believe that lack of trust in NGOs is
the main obstacle to charitable giving

For Russians who give money to
NGOs less often (once in every
six months or less) the main
obstacles to giving more
often are:
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MOTIVATIONS TO GIVING TO NGOs
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www.cafrussia.ru
The Russia Giving report 2014 presents the findings of research into individual giving in Russia over a 12 month period and analyses the common patterns
and habits of Russians. The research was carried out in conjunction with the Synovate Comcon Company. The surveys were carried out among the adult
population of 15 Russian cities (population 500,000+), excluding the far east of the country.

