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Figure 1 
Proportion of adults in the UK giving to charity, 2004/05 – 2010/11
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1. Proportion of people 
giving to charity 
Charitable giving remains 
widespread: almost 6 in every 10 
adults donated to charitable causes 
in 2010/11 in a typical month, 
equivalent to 29.5 million adults. 
The proportion of people giving 
increased slightly over the last year, 
from 56% to 58%, and continues 
the upward trend since 2008/09 
when the proportion of adults 
giving hit a low point of 54%. The 
dip in 2008/09 was thought to be 
due to the recession and the further 
increase this year seems to suggest 
that the proportion of adults giving 
has returned to pre-recession 
levels. Looking at the trend over  
the seven years since the survey 
began, the relative stability of the 
proportion of people giving is more 
striking than the variations; 
charitable giving appears to be a 
well-established behaviour.

 
2. Total amount  
given to charity 
The estimated total amount 
donated to charity by adults in 
2010/11 is £11.0 billion. Despite this 
total being greater than last year, 
when it was £10.6 billion, this is not 
an increase after adjusting for 
inflation. In real-terms, there is no 
change and the value of donations 
remains at £11.0 billion. 
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Figure 2
Estimated total amounts given by individuals, adjusted for 
inflation and unadjusted, 2004/05 –2010/11 (£ billions)

 Unadjusted    Adjusted

2004/05 2005/06 2006/07 2007/08 2008/09 2009/10 2010/11

2004/05 2005/06 2006/07 2007/08 2008/09 2009/10 2010/11

UK Giving 2011 is the seventh 
report in a series of in-depth 
surveys of the charitable giving 
habits of the UK public. The 
survey is commissioned by the 
Charities Aid Foundation 
(CAF) and the National Council 
for Voluntary Organisations 
(NCVO), and is carried out in 
three waves by the Office of 
National Statistics as a module 
in the Omnibus survey. The 
survey interviews adults aged 
16 and over in their homes 
about their giving over the past 
month, and typically has a 
sample size of more than 3,000. 
This document is a summary  
of the key survey findings for 
2010/11.
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Figure 3 
Proportion of donors by size of gift and median  
amount given per band, 2007/08 – 2010/11

 2007/08    2008/09    2009/10    2010/11

Mean amount: the sum of the 
amounts given, divided by the 
number of people giving.

Median amount: the value in the 
middle of the amounts given, where 
half of the amounts given by people 
fall above it and half below it.

42
%

38
%

 

39
%

 

27
%

  

29
%

 

31
%

 

28
%

  

23
%

  

21
%

  

23
%

 

25
%

  

8
%

7% 8
%

7%

Under £10 £10 – £24.99 £25 – £99.99 £100 and over
£

15
3

£
15

0

£
14

5

£
15

0

£
4

£
4

£
4 £
4

£
14 £

14 £
15

£
14

£
40

 

£
41 £

41 £
40

3. Typical amounts 
given by each donor 
The total amount donated to 
charity is made up of relatively 
small amounts given by many 
people. The typical median amount 
given by each person who donated 
in 2010/11 was £11. Although the 
typical amount donated was 
slightly less than the previous year 
(when it was £12), it was more than 
it had been for the five years prior 
to 2010/11, when the median 
donation had remained stable at 
£10. Looking at the pattern over the 
whole seven years of the survey, it 
is the high median value last year 
that appears unusual. There was no 
change between 2009/10 and 
2010/11 in the average (mean) 
amount given by each donor; it 
remained at £31.

The amount donated varies from 
donor to donor. Comparing the size 
of donors’ gifts over time, we can 
see that the proportion of donors 
giving less than £10 has decreased 
(from 43% in 2007/08 to 39% in 
2010/11), whilst the proportion of 
people giving more than £100 has 
remained fairly stable (7% or 8%  
in each year). There is more 
fluctuation among the middle 
categories. 
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4. Patterns of giving
The patterns of who gives and how  
they give remain much the same as 
in previous years. Women aged 
45-64 continue to be the group most 
likely to give (67%) and they also 
gave the largest median amount in 
2010/11 (£20). The youngest adults 
continue to be the least likely to give, 
with less than half of men and 
women aged 16-24 donating. People 
in the managerial and professional 
occupations are the most likely to 
give (70%) and give the largest 
median amount (£20).

Giving by cash remains the most 
common method of donation, used  
by almost half of all donors (47% in 
2010/11); the typical median 
amounts given by cash in the past 
four weeks (£5) are smaller than for 
most other methods of giving. The 
proportion of donors using direct 
debit continues to rise, increasing 
from 26% in 2005/06 to 32% in 
2010/11. Direct debit also accounted 
for the largest share of total 
donations in 2010/11, being used for 
one-quarter of all charitable giving.

Use of online giving is increasing, 
although it is still much less 
common than methods such as cash 
and direct debit. The proportion of 
donors giving online almost 
doubled between 2008/09 and 
2009/10, from 4% to 7%, and then 
remained at 7% during 2010/11. The 
use of online donation varied by age 
but not by gender. It was most 
common among the 25-44 age 
group, used by 13% of male donors 
and 12% of female donors in this 
age group.

Although the proportion of donors 
giving more than £100 is small  
(7% in 2010/11), their donations 
account for a relatively large share of 
the total amount donated. In 2010/11 
the donations from those giving more 
than £100 in a month accounted for 
45% of the total amount donated.
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Figure 4 
Proportion of donors giving to different causes, 2010/11
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5. Most popular causes 
Medical research, hospitals/
hospices and children and young 
people continue to attract the 
highest proportions of donors. 
In 2010/11 medical research was 
supported by 38% of donors and 
was the most popular cause, as it 
had been in all the other six years  
of the survey. The consistency of 
support for medical causes is 
striking; it has always been the 
best-supported cause, has generally 
been supported by at least one-
third of donors and the typical 
median amount given has been 
stable at either £5 or £6 (in 2010/11 
it was £6). Medical research is also 
the cause that receives the largest 
total amount of donations, receiving 
17% of all money donated. 

6. Gift Aid 
In 2010/11, 42% of donors used Gift 
Aid. This was slightly higher than  
the proportion in 2009/10 (40%) 
and continues the steady increase 
in the proportion of donors using 
Gift Aid since the survey began. 
The proportion of donors using Gift 
Aid has increased by ten percentage 
points since 2005/06, when it was 
32%. Between 2007/8 and 2009/10, 
the use of Gift Aid had appeared to 
be levelling off; the latest increase 
reopens the possibility of a small 
on-going increase in usage. 

People who donate larger amounts 
are more likely to use Gift Aid; in 
2010/11 70% of those giving 
donations of £100 or more used it.

To download the full  
UK Giving 2011 report go to  
www.ncvo-vol.org.uk/giving or  
www.cafonline.org/ukgiving

 
 
National Council for Voluntary  
Organisations (NCVO)
Regent’s Wharf, 8 All Saints Street,  
London N1 9RL
Tel: 020 7713 6161
W: www.ncvo-vol.org.uk
Registered charity number: 225922

 
Charities Aid Foundation (CAF)
25 Kings Hill Avenue
Kings Hill, West Malling
Kent ME19 4TA
Tel: 03000 123 000
W: www.cafonline.org 
Registered charity number: 268369
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