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CAF DONATE
Adding additional campaigns  
CAF Donate helps you manage your fundraising and track your success by giving you the ability to create campaigns as and 
when you need to. 

The campaign tools can be used in a number of ways: 

n  to track specific fundraising campaigns (ie. Giving Tuesday, a summer or Christmas campaign)
n  to follow the progress of appeals (ie. new roof or new equipment) 
n  or even just to manage your donors (ie. Alumni or Regular Givers).

Top tip: Think carefully when creating campaigns – if you are too specific about what the appeal is for (for example, replace 
the church roof) you will need to consider what you do if you raise more than you need for that particular activity. This is 
because these gifts are considered restricted funds in your accounts meaning they have to be used for the purpose the gift 
was intended. 

Setting up your pages

To add new campaigns, select ‘Add a 
new campaign’ under the ‘Manage 
your online CAF Donate campaigns’ 
menu. This area will not only help you 
to set up new campaigns but also 
manage ongoing ones.

Note: At the top of the page you will 
always be notified of campaigns that 
are due to expire soon. If you want 
to extend the time frame, simply click 
on the campaign name, extend the 
duration date and select update.

To save time, you can always 
replicate and amend an existing 
campaign. You can do this by 
selecting which campaign you would 
like to replicate from the drop  
down menu.  
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1  
In order to display your charity’s name 
and number, tick the ‘yes’ box under 
the Brand look and feel tab. Once 
selected, this will be applied to all of 
your campaign pages. 

2   
Upload your charity’s logo in a JPG, 
PNG or BMP format. This must be of 
the dimensions 230 x 128px and the 
file size must not exceed 250KB. Your 
logo will automatically resize for 
mobile users. 

3   
Choose the primary colour you would 
like for your campaign page by either 
entering a six-digit hex colour code, or 
choosing from the colour palette. The 
colour you select will be applied across 
all your campaigns.

4   
Select the colour of the text you would 
like to appear on your buttons. This 
can be either black or white. 

5  
 Choose the secondary colour you 
would like for your campaign page by 
either entering a six-digit hex colour 
code, or choosing from the colour 
palette. Once again, this colour will be 
applied to all of your campaign pages.

Brand look and feel

With the CAF Donate Wizard, you can 
design your campaign page in a way 
that best reflects your charity.

CAF Donate Wizard
The CAF Donate Wizard provides a live preview of what your page will look like as 
you create your design. You can also see how your campaign page will display on a 
computer, tablet and mobile. 

Note: If you are unsure at this point how you want your donation pages to look, 
you can choose to use the default settings and come back later to amend them. 
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1   
Set a title for your campaign for your 
internal reference.

2   
Enter a unique campaign code to track 
how well your campaign performs. 
This can be a mixture of letters and 
numbers, and must not exceed 15 
characters.

 Note: You cannot change your 
campaign code once published.

3

Enter a name for your campaign. This 
will be publicly displayed on your page 
and thank you emails to donors.

4   
You have an option of running the 
campaign for a limited time, or list it as 
an ongoing campaign.

5

Inform your donors about your 
campaign by providing a description 
of what it’s about and what you are 
trying to achieve. 

Note: This description will only appear 
on computer and tablet devices.

6

Provide a URL to the page you would 
like donors to visit to find out more 
about your charity.

7

You can set a donation target for your 
campaign which you can choose to 
make visible to the public. 

8

This section allows you to choose 
whether you want to be alerted after 
every successful donation is made.

By email 
This will provide you with information 
regarding the donation amount and 
the transaction ID. You will be able to 
see the full details of the donation by 
logging onto the reporting suite the 
following day.

Campaign information

Here you will provide important  
information about your campaign.

1

2

3

4

5

Note: If you are expecting a lot of donations, this will mean a lot of emails! 

By system post back
This means you will automatically receive a file of data about each 
successful donation made via HTTP Post. You can then import this data 
directly into your database for reporting.
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Single donation options 

1

You have the option to provide 
suggested donation amounts and 
descriptions, highlighting what can be 
achieved with a particular  
donation amount. 

By sharing information about what 
you can achieve with your donations, 
you are more likely to reach your 
fundraising target. 

Note: A minimum £5 donation applies 
on single donations.

2   
You can also provide a range of 
payment options for donors, including 
debit and credit card and PayPal. CAF 
Donate will provide a default option of 
donating via CAF Account which will 
automatically be included with each of 
your campaigns. Please note that this 
cannot be removed.

Note: Donations are in Pound Sterling 
only – overseas donors can give in 
Pound Sterling and the amount will be 
debited in their local currency.

Regular donation options

1

You can set up regular donations by 
Direct Debit. As with single donations, 
you have the option to suggest 
donation amounts and descriptions 
highlighting what can be achieved 
with a particular donation amount.

Note: There is a minimum donation 
amount of £2 for Direct Debits.

2  
You can select the frequency with 
which your donors can choose to give 
to you by Direct Debit. Your options 
are monthly, quarterly, half yearly and 
annually – you can select as many or 
as few of these options as you wish. 
Donors can choose to have their 
donations collected either on the 1st 
or 15th of each month.
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Thank you message 

This is a great opportunity to send an 
instant thank you to your donors which 
will appear on their screen as soon as 
they have made a donation.

1  Heading
This is the headline message that will 
appear on the screen (maximum 80 
characters).

2   Message
This is a brief message that will appear 
on screen where you can express your 
thanks to your donors (maximum 255 
characters).

3  
You can include a URL link to the page 
you would like to direct donors to after 
they have made a donation.

Thank you email

Customise an email you would like to 
send to donors letting them know that 
their payment was successful.

4   
Include an email subject line no longer 
than 80 characters.

5

Enter your customised email message.

6   
Include in a telephone number donors 
can contact you on for any queries 
they may have. An email address 
will also be included in the thank you 
email - this is sourced from your charity 
profile and can be amended in  
your profile.

7

Sign off your email with a signature, 
ie. Kind regards, [Charity name]. 
Specifying your charity’s name in the 
email signature helps to remind donors 
of who they donated to. 
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CAF Donate Wizard
With the CAF Donate Wizard, you can see how your emails will look when sent to 
donors who have completed a single donation, or those who have set up a Direct 
Debit. 

Remember to save and publish your campaign after you have finished.
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Once you’ve published your campaign, 
you will be taken through to this page 
to begin your campaign promotion.

1  URL link for your campaign 
You can direct donors to your 
campaign page by copying and 
pasting the link to your campaign 
into emails. If you want to visit your 
campaign page directly, simply copy 
and paste the campaign link into your 
web browser. 

This is the URL link you will use if you 
choose to use your own donate button 
on your donation page.

2   Embed a campaign widget 
You can embed your latest fundraising 
campaigns on your website which 
donors can donate to. They can see 
a summary of the campaign and be 
provided with a range of  
donation options.  

3  Create a Donate button
If you haven’t designed a donation 
button already, you can add our 
pre-designed donate button on your 
charity’s website. Click the link ‘Show 
button code’ to reveal the unique 
code to be entered on your Content 
Management System (CMS). If your 
website is managed externally, you can 
supply this code to them. 
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T: 03000 123 000
E: cafdonate@cafonline.org
W: www.cafonline.org
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If you decide to make any changes to your campaign, you can do so by clicking 
the ‘Edit campaign’ button. Otherwise you can return to your CAF Donate account 
area by clicking ‘Return to homepage’. 


