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Key Findings

Philanthropy in BiH is humanitarian and development-oriented, predominantly 
focused on addressing three key and closely related issues in the BiH society: 
poverty, economic inequality and neglect of the health and education sectors. 
Therefore, philanthropy in BiH contributes to stability.

Although there are no official data on the state of poverty and socio-economic 
inequalities in BiH1, apart from the data from 2015 which suggest that 16.9%2 of 
people live in relative poverty, other relevant sources indicate that these social 
trends have been on the rise.3 Namely, poverty increased in 2019 and 2020 due 
to the effects of the COVID-19 pandemic, while 2021 recorded a deceleration of 
the crisis.4 While the gross domestic product (GDP) had a downward trend of 
3,1 % in 2020, a 7.1 % increase in the GDP was recorded in 2021.5 

In terms of the intended effect of donations, one-off support instances are 
more common than strategic type of giving. The year 2021 saw a significant 
increase in the value of donations for economic development in the form of 
initial capital for startups, provided by several large corporate donors.

1  See available indicators for UN goals 1 ‘No poverty’ and 10 ‘Reduced inequalities’: https://sdg.bhas.gov.ba/bs/1/
2  Agency for Statistics of BiH, “APD – Main indicators of relative poverty”, 03/11/2021. Available on: https://bhas.gov.ba/Ca-
lendar/Category/38
3  Amar Numanović, “Performance of Western Balkan Economies Regarding the European Pillar of Social Rights: 2021 review 
on Bosnia and Herzegovina”. Regional Cooperation Council. October 2021. Available on: 
https://www.esap.online/docs/150/performance-of-western-balkan-economies-regarding-the-european-pillar-of-social-ri
ghts-2021-review-on-bosnia-and-herzegovina ; World Bank. “Western Balkans Regular Economic Report No.21: Steering 
Through Crises”. Spring 2022. Available on: 
https://openknowledge.worldbank.org/bitstream/handle/10986/37368/P17720607706c30e90841607b7d53ee8106.pdf
4  Ibid.
5 World Bank. “GDP growth (annual %) - Bosnia and Herzegovina“. Available on: https://data.worldbank.org/indica-
tor/NY.GDP.MKTP.KD.ZG?locations=BA
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However, considerable sums are still donated for medical treatments and 
education. While citizens and diaspora primarily provide one-off support in 
these fields, the corporate sector and private foundations are more likely to 
donate funds for scholarships and startups, as the basis for socio-economic 
development of society.

Citizens and the corporate sector boast an equal share in donation instances. 
In addition, several civil society organizations in the area of philanthropy have 
become known as organizers of many charitable instances, and have thus 
gained the public’s trust. These primarily include associations such as Pomo-
zi.ba, Mozaik prijateljstva, Tuzla Community Foundation, SOS Kinderdorf and 
MFS-EMMAUS. Furthermore, several private foundations have been establis-
hed in the past decade, whose work primarily supports youth. These are the 
Hastor Foundation, Iman Foundation from Velika Kladuša, Atlanta Humanita-
rian Foundation, Klika Foundation, Foundation ‘For Family’ Banja Luka, 
Adriatic Foundation, Studenica Foundation, Telemach Foundation, Kemal 
Bakaršić Foundation, La Terra Nostra Foundation, GO FAR Foundation from 
Banja Luka, and Bosniak Institute – Adil Zulfikarpasic Foundation.

Finally, the year 2021 will be remembered as the year of the foundation of the 
Philanthropy Forum, the first institutional platform in BiH for connecting 
companies, organizations and individual philanthropists with the aim of 
creating a sustainable philanthropic community that contributes to positive 
social changes. This platform should offer a common vision for the joint action 
of all stakeholders in this area. 
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Introduction: How to Read the 
Report

The Catalyst Balkans Foundation has been mapping charitable donations by 
citizens and the corporate sector in the Western Balkans since 2013 in order to 
monitor the state of philanthropy in individual countries of the region. The 
data Catalyst Balkans has and the way it collects them are unique and prima-
rily based on reports by traditional and online media. The foundation also 
collects data directly from large donors and donation recipients, given the 
fact that tax services do not collect data on donations and do not have 
donation registers. Therefore, the data show recorded values of donations, 
which in reality can be larger, given that there are instances for which data 
are not available.

Charitable donations, i.e. the state of philanthropy is predominantly analyzed 
in terms of total giving, geographic and calendar distribution of giving, 
themes, type of donors, recipients and beneficiaries, the ways of giving and 
intended effects of donations. Some indicators are also presented in time 
series6 to illustrate donation trends from various aspects and identify 
changes. In addition, Catalyst Balkans follows media reporting on philant-
hropy, which is also addressed in this report.

All indicators in this report are presented according to the number of donation 
instances and the value of donations. It is important to note that donation 
instances include both small and mass campaigns of a large number of 
donors for certain causes. Therefore, differences in instances can be signifi-
cant in terms of the number of donors and the value of donations. Accordin-
gly, donations should be observed based on both categories: the number of 
instances and the recorded value of donations.

Philanthropy means giving to charitable, humanitarian and development 
causes for social good by the corporate sector, citizens, individuals and 
non-profit organizations. This definition indicates potential causes – 
charitable/humanitarian and development, and donors: corporate sector, 
individuals and non-profit organizations (associations and foundations). 
The corporate sector includes all business entities in production, commer-
cial or service industry, which operate for profit. 

3

6 Time series present data in chronological order, usually by years, in order to indicate a trend of changes in an observed 
category or item during a specific time period. 



Review of the Giving Practice in 
2021

The total recorded value of donations in 2021 is EUR 17 million, i.e. KM 33.5 
million. This sum was collected through a total of 2,744 donation instances. 
Therefore, the average donation per individual in BiH was EUR 5.2, i.e. KM 
10.4.

Giving in BiH has been on a constant rise, having skyrocketed in 2020, when 
60 % of the total recorded value of donations was related to COVID-19 pande-
mic. However, a slight drop in donations was recorded in 2021, compared to 
2020. Namely, the total recorded value of donations in 2021 was EUR 17 
million, while in 2020 the sum reached EUR 21.8 million, EUR 7.4 million in 2019, 
and EUR 5 million in 2018. It is obvious that the COVID-19 pandemic caused 
changes in philanthropy and giving trends.
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Established in 2021 by the Hastor Foundation, Mozaik Foundation and 
Pomozi.ba, the BiH Philanthropy Forum gathers philanthropically 
oriented companies, organizations and individuals that jointly act 
toward the development of the philanthropic community.

The Philanthropy Forum aims to improve the performance and capaci-
ties of key actors in the area of philanthropy through networking, 
exchange of knowledge and information among organizations sharing a 
similar mission in country or abroad. In addition, the Philanthropy Forum 
will work on improving the public image of philanthropy.

In order to improve transparency and responsibility in philanthropy, the 
Philanthropy Forum will develop standards and good practices among 
its members. In that regard, an important aspect of the Philanthropy 
Forum’s work is providing support to the development and promotion of 
the mechanism for giving, instruments for measuring the results and 
effects of charitable donations.

To achieve the defined goals, the Philanthropy Forum will particularly 
focus on the development of human resources and strengthening 
organizational capacities in the philanthropy sector through training 
courses, workshops and other activities.

At the time of publishing this report, Philanthropy Forum gathers 
following companies: Addiko Bank, Atlantbh, Bosna Bank International 
(BBI), DM-drogerie markt, Express Courier, Forsace Solutions, Hifa 
Petrol, Klika, Lanaco, Ministry of Programming, R&R, Telemach, and 
Zira.

The member organizations of the Philanthropy Forum are: Foundation 
‘Source of Hope’, MuslimAid Association, and Telemach Foundation.

Individual philanthropist members of the Philanthropy Forum are: Sanja 
Dragić, Emir Jildizlar, Nina Kremenović, Sanja Miovčić, Hajdi Mostić, 
Elma Pašić, Lejla Pljevljak-Rašidagić, Sanela Pašić, Sabina Selvić-Oru-
čević, Svjetlana Vučić, and Tatjana Vučić.

filantropski.ba

6
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Map of Bosnia and Herzegovina - entities
Distribution of donation instances

With regard to the geographic distribution of giving in BiH, 56.5 % of the total 
number of donation instances was received by beneficiaries from the Federa-
tion of Bosnia and Herzegovina, while 36 % was directed toward beneficiaries 
in the Republic of Srpska, 0.7 % to Brčko District, and the rest of the donations 
were aimed at beneficiaries outside of the country (4.5 %).

Republic of Srpska36.0%

Federation of Bosnia and Herzegovina56.5%

Outside of BiH4.5%

Brčko District0.7%

Several Regions Throughout the Country2.3%
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Map of Bosnia and Herzegovina - Quartiles
Number of Donation Instances per 1,000 Inhabitants

0.7 - 0.5

33.2 - 0.8

0.4 - 0.3

<0.2

The geographic distribution of giving by cities and municipalities reflects the 
population numbers of these local self-government units. Accordingly, Saraje-
vo received the largest number of donations (19.1 %), followed by Banja Luka 
(13.7 %), Mostar (4.8 %), Tuzla (3.5 %), Zenica (3.4 %), Bijeljina (2 %), Bihać (1.6 
%), Bosanska Krupa (1.2 %), Prijedor (1.1 %), Trebinje (1.1 %), Goražde (1 %) and 
Doboj (1 %).
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Final beneficiaries – people from other countries

Albania

BiH

Croatia

Kosovo

Montenegro

North Macedonia

2.8%

0.1%

5.0%

1.1%

1.9%
0.3%

6.6%

N/A7

1.9%

0.6%

0%

0%

Serbia 4.1%

2.3%

Share of donation instances
Share of donated value

7  Data not available.

Out of all the countries in the region, BiH boasts the largest donations outside 
of the country (5 % of donation instances and 9.4 % of the total donated sum). 
The majority of the recorded donation instances was aimed at beneficiaries 
outside of BiH who reside in neighboring countries: Croatia (2.0 %), Kosovo 
(1.5 %) and Serbia (0.7 %), while the donations were mostly aimed at tackling 
the effects of the earthquake that hit Croatia. In addition to these countries, 
donations were provided to beneficiaries in Yemen (0.1 %), Palestine (0.1 %) 
and Switzerland (0.1 %) through mass citizen campaigns.
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Donations in BiH are equally distributed throughout the year, but some 
months record a higher number of donation instances, usually during religious 
holidays and at the end of the year when the annual business cycle closes. In 
2021, the largest number of instances was recorded in December (396), 
September (355), and April (248).

155

232
248

220

192
216

355

261

222

396

121126
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The majority of donation instances in 2021 was aimed at supporting margina-
lized groups8, followed by healthcare, poverty relief, seasonal giving, sport, 
and education. However, the recorded value of donations shows that conside-
rable funds were also donated for economic development, natural and human 
disasters, religious activities, and public infrastructure.

The themes support the fact that the corporate sector and citizens widely 
participate in development and social giving. Social giving includes humanita-
rian instances usually in the form of one-off support, while giving for develop-
ment causes implies all forms of strategic giving aimed at long-term addre-
ssing of a social issue. For example, donations for individuals’ medical 
treatments abroad are a one-off form of support, while donations to health-
care institutions to buy equipment and organize training courses for 
employees are a form of strategic giving. Although both forms of giving are 
aimed at the health sector, their effect is different: the first one has a social 
and humanitarian character, while the second example of giving is develop-
ment-oriented.

Data show that philanthropy in BiH partially takes over the role of the public 
sector regarding investments in key areas vital for a sustainable and equal 
development, contributing to the mitigation of negative socio-economic 
effects of human and natural disasters, crises, and the overall negative trend 
in social development. On the other hand, social entrepreneurship, cultural 
heritage, human rights, media, animal welfare and science are themes which 
received fewer donations.

8  IRefugees, migrants, people survivors of violence, victims of human trafficking, homeless people, minorities, etc.
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Support to
Marginalized Groups

Healthcare

Poverty Relief

Seasonal Giving

Sport

Education

Environment

23.0%

811,180 €

16.3%

3,188,480 € 

10.5%
615,615 € 

9.5%

103,781 € 

9.0%

191,523 € 

8.8%

2,377,524 € 

4.5%

121,924 € 

COVID-19
4.3%

836,761 €

Culture and Arts
3.1%

143,512 € 

Natural and
Human Disasters

% of donation instances
Recorded value of donations

Religious Activities 1.9%

554,153 € 
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3.0%

1,238,658 € 



Public Infrastructure

Economic
Development

Animal Welfare

Cultural Heritage

Social
Entrepreneurship

Human Rights

1.9%

254,429 €

1.1%
2,577,897 €

0.6%

1,544 €

0.5%

8,412 €

0.4%

23,007 € 

0.3%

4,886 €

Mixed

Independent Media

0.3%

263,126 € 

0.2%

2,052 €

Science

Other

0%

0,0 €

0.8%

131,504 € 

% of donation instance
Recorded value of donations
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As regards support to marginalized groups, it is mainly aimed at children. The 
Tuzla Community Foundation used its crowdfunding platform Doniraj.ba to 
launch a campaign called ‘For my happier childhood’, through which they 
raised KM 55,000 for the reconstruction of the Home for Children without 
Parental Care in Tuzla. The miners of the Breza mine collected KM 35,000 to 
pay off half of the Zaimović family’s bank loan, helping the wife and three 
children of their colleague Adis Zaimović who had died in a mining accident. 
The friends of the family of nine-year-old twins Nejra and Nejla Agić collected 
KM 18,000 and bought a car for the family. Nejra and Nejla suffer from 
cerebral palsy and the family faces numerous challenges in their everyday 
life. Hifa Petrol organized HPLUS Rally which gathered luxury car owners and 
aficionados. The participants and Hifa Petrol raised KM 25,000 for the 
purchase of special wheelchairs for children with disabilities who are benefi-
ciaries of the Association Pomozi.ba.

In addition to considerable support for medical treatments, it is important to 
note that donations to healthcare institutions in BiH are a vital aspect of 
assistance to these public institutions. There are several such examples. Jusuf 
Nurkić, who plays basketball for Portland Trail Blazers, donated funds for the 
purchase of a mammograph for the ‘Dr. Mustafa Šehović’ Health Center in 
Tuzla. Various donors donated KM 80,000 for the installation of two elevators 
in the University Clinical Hospital Mostar. Mtel a.d. Banja Luka donated KM 
50,000 for the purchase of 20 ultrasound inhalers for the Pediatric Ward of 
the University Clinical Center of the Republic of Srpska. Intesa Sanpaolo Bank 
BiH, partnered with Visa, organized a one-month campaign called ‘Inspired 
by Heart’ for the purpose of raising funds to furnish maternity wards across 
Bosnia and Herzegovina. The campaign raised a total of KM 36,000. One of 
the beneficiaries is the Public Health Institution ‘Dr. Mladen Stojanović’ Hospi-
tal in Prijedor, which received KM 18,000.

14



•   The Hastor Foundation provided scholarships for elementary school, 
secondary school and university students in the total value of KM 
3,780,100. They funded the largest number of students out of all registe-
red foundations in BiH and the region. The value of a scholarship for 
elementary school students is KM 1,200, for secondary school students 
KM 1,800, and for university students KM 3,000.

•   Croatian Cultural Association ‘Napredak’ provided KM 120,000 for the 
scholarships of 90 students (undergraduate and doctoral studies).

•   Serbian Education and Cultural Association ‘Prosvjeta’ from Mostar 
provided KM 80,000 to award the Vladimir Ćorović scholarship to 97 
pupils and students.

•   The Iman Foundation from Velika Kladuša provided 20 scholarships for 
elementary and secondary school students from Velika Kladuša. The 
value of each scholarship is KM 2,000 and they were all awarded 
through a public call.

•   The Klika Foundation provided 39 scholarships for students of the 
University of Sarajevo and the University of Banja Luka. Those were 
one-off KM 1,000 grants, awarded through a public call.

•   The Majlis of the Islamic Community of Žepče provided 44 one-year 
scholarships for pupils and students in the total amount of KM 31,000. 
The funds have been provided owing to the Jamia, companies and 
institutions. 

•   The Adriatic Foundation, established by Eastern Mining d.o.o., organi-
zed a call for awarding scholarships to secondary school students from 
Vareš, Breza and Kakanj. They awarded 15 scholarships in the amount of 
KM 100 a month for school year 2021/2022.

•   Association ‘Education Builds Bosnia and Herzegovina’ organized a 
campaign, where they raised KM 16,500 to provide scholarships for 
children in economic need. In the past 27 years, the Association has 
supported over 50,000 children.

•   The Tuzla Community Foundation organized a crowdfunding campai-
gn for the Prometheus Fund, intended for funding students of the 
University of Tuzla. Owing to donations by citizens and companies, they 
raised a total of KM 11,500.

15
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Although the corporate sector provided the largest recorded value of donati-
ons in BiH in 2021, the largest number of donation instances was organized 
through mass citizen campaigns. Mixed donors include instances where 
citizens, corporate sector and other donors participate all together.

In addition, it is important to underline that the share of donations by private 
foundations has increased in the past three years. Private foundations mostly 
donate funds for youth in the form of scholarships. These include the Hastor 
Foundation, Adriatic Foundation, Iman Foundation from Velika Kladuša, and 
Studenica Foundation from San Francisco, which awarded 30 scholarships to 
students at their final year of university studies in Serbia and the region. In 
2021, the Telemach Foundation supported 35 projects aimed at children, in 
the amount of KM 222,000. The beneficiaries were non-profit, educational, 
healthcare and religious institutions. Several private foundations donated 
books to libraries: Kemal Bakaršić Foundation from Sarajevo donated 250 
books to the National Library in Trebinje, while Bosniak Institute – Adil Zulfikar-
pasic Foundation donated 605 to the Majlis of the Islamic Community in 
Tomislavgrad and 200 books to the Cultural Center Tomislavgrad.

Until 2020, citizens had been the most significant donors in the field of philan-
thropy, in BiH. However, this trend has somewhat changed during the 
COVID-19 pandemic, where the corporate sector has provided larger sums of 
donations, but the citizens have continued to participate in the largest 
number of donation instances.

16
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Citizens
(Mass-Individual
Giving)

Corporate Sector

Mixed Donors

Individuals

CSOs / Citizen
Associations

Private Foundations

Other

44.7%

3,539,290 € 

35.8%

4,828,884 € 

8.2%
2,339,372 €

7.5%

595,878 €

2.5%

159,205 €

0.6%

1,972,777 €

0.8%

14,568 €

Share of donation instances
Recorded value of donations
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10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

2016 2017 2018 2019 2020 2021

Corporate Sector
Individuals

Citizens (Mass-Individual Giving)

52%
48.5% 47.7%

44.7%

64.3%

58.4%

35.3%34.9%
31.3%

37.9%

16.9%

20.1%

46.3%

35.8%

11.1% 12.5%

5.5%
8.3% 7.0% 7.7% 7.5%
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Trend of giving by number of instances for the most prominent type 
of donors, 2015–2021 (%)



As regards mixed donors, they usually participate in campaigns aimed at 
raising funds for humanitarian causes (medical treatments, assistance to 
socially vulnerable people, people survivors of natural disasters, etc.). Most 
campaigns with mixed donors were organized by Pomozi.bz. In addition to 
often providing support to Pomozi.ba, the corporate sector supported the SOS 
Kinderdorf, ‘Think Pink’ Association, ‘Heart for the Kids with Cancer’ Associati-
on, etc.

From January to December 2021, Pomozi.ba raised KM 3.8 million for 
medical treatments of BiH citizens. In addition to providing assistance in 
raising money for medical treatments, Pomozi.ba organized a number of 
campaigns aimed at supporting returnees, elderly and bedridden 
persons, single mothers, families in economic need, children without 
parental care, people with disabilities, people with health issues, 
migrants, and other vulnerable people across Bosnia and Herzegovina 
and beyond. Since its establishment in 2012, Pomozi.ba has helped 
around 700,000 people through various projects and humanitarian 
actions.
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Donation by type of recipient

The data on the structure of donation recipients show which categories of 
organizations or individuals received the largest number of donation instances 
and recorded the largest received values of donations. As regards the value of 
donations, giving in 2021 was largely aimed at local citizen associations and 
individuals. Citizen associations directed the received funds further toward 
individuals and local communities.

20

Share of donation instances
Recorded value of donations

4,004,892 €

41.9%Non-profit
organizations

Structure of Donation Recipients

Religious communities
527,114 €

1.9%

Other
2,565,293 €

0.5%

Mixed
282,046 €

0.1%

Institutions
1,588,263 €

16.4%

Local and national
governments 624,578 €

7.1%

Individuals and families
3,857,788 €

32.1%



50.4% 58.8% 35.3% 37.0% 40.0% 30.7% 32.1%

21.8% 22.2% 34.1% 32.4% 31.3% 27.1% 41.9%

21.6% 16.6% 24.5% 23.5% 24.2% 34.6% 16.4%

0.7% 0.6% 2.5% 5.6% 2.9% 5.4% 7.1%

0.5% 1.4% 3.3% 1.2% 1.0% 1.4% 1.9%

5.0% 0.5% 0.3% 0.3% 0.6% 0.9% 0.5%

CSOs
/ citizen associations

Public institutions

Share of donation
instances 2015 2016 2017 2018 2019 2020 2021

Individuals or families

Local and national
governments

Religious communities

Other

29.6% 54.2% 27.0% 28.7% 62.3% 26.1% 28.7%

50% 30.1% 25.7% 29.1% 13.5% 9.2% 29.8%

12.9% 12.0% 23.9% 33.7% 15.3% 38.1% 11.8%

6.8% 1.8% 5.4% 6.8% 5.6% 24.6% 4.6%

0.5% 1.3% 3.0% 1.3% 0% 1,4% 3.9%

0.2% 0.6% 14.9% 0.3% 3.2% 0.6% 21.2%

CSOs
/ citizen associations

Public institutions

Share of donated sum 2015 2016 2017 2018 2019 2020 2021

Individuals or families

Local and national
governments

Religious communities

Other

Trend of giving shows that donations are most commonly aimed at individuals 
and families, followed by civil society organizations (CSOs) / citizen associati-
ons. Public institutions are also a significant recipient, particularly in the field 
of healthcare and education. During the COVID-19 pandemic, public instituti-
ons received greater support, while 2021 recorded the largest number of 
instances aimed at civil society organizations (CSOs) / citizen associations.

Trend of giving by donation recipients, 2015-2021
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152

97

52

24

22

20

Mozaik prijateljstva

Heart for the Kids with Cancer

CSOs / citizen associations
Number of
donation
instances

Recorded
value of

donations  (€)

Pomozi.ba

Think Pink Together We are One 

SOS Kinderdorf

Together for our City of Mostar

13

10

10

9

7

7

New Generation 

‘Podrži me’ Association of Parents of Children
with Disabilities (Kosovska Mitrovica)

Iskra – Association of Parents of Children with
Malignant Diseases 14

Humanitarian Foundation BUDI HUMAN
– Aleksandar Šapić

PIPOL Tuzla 

FK Čelik Zenica

MFS-EMMAUS (International Solidarity
Forum Emmaus)

7

6FC Velež Mostar

Humanitarian Organization ‘Srbi za Srbe’ (Pale) 7

2,563,279

28,646

94,301

73,631

76,925

4,755

1,680

1,838

5,617

0

11,078

3,932

2,824

2,980

58,131

356

Association of Parents with Four and More
Children ‘4+’

As regards donations for civil society organizations (CSOs) / citizen associati-
ons, Pomozi.ba received the largest number of instances and the highest 
recorded value of donations for medical treatments, assistance to people in 
economic need and marginalized groups. Donations for other civil society 
organizations were also aimed at instances of fundraising for medical 
treatments. In addition, it is important to note that football clubs ‘Čelik’ from 
Zenica and ‘Velež’ from Mostar collected considerable donations in 2021. The 
clubs organized matches and campaigns where their fans provided support. 

Largest donation recipients – civil society organizations
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Beneficiaries of local community services were the largest recipients of 
charitable donations, followed by socially vulnerable people, people with 
health issues, and people with disabilities. Considering other data from this 
report along with the long-term trends of giving by recipient categories, we 
can assume that the ultimate purpose of giving is to address two key and 
closely related issues in the BiH society: poverty and socio-economic inequali-
ty, and the neglect of the health and education sectors. Therefore, philant-
hropy in BiH is primarily humanitarian, while it also supports long-term social 
stability despite obvious socio-economic inequalities.

Structure of Final Beneficiaries
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Beneficiaries of local
community services

Socially vulnerable
people

People with health
issues

People with
disabilities

People from other
countries

Children without
parents

Single parents

32.5%

12.2%

22.8%

7.0%

10.8%
3.7%

10.8%

3.7%

5.0%

9.4%

4.6%

1.4%

2.5%

1.3%

Religious
communities

2.0%

4.1%

General population
1.1%

37.8%

Elderly people
1%

0%

Survivors of violence 0.7%

0%

Animals 0.6%

0%

Share of donation instances
Share of donated sum

Giving by final beneficiaries in 2021
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Mothers and babies

Talented
/ gifted people

Migrants

Mixed

0.5%

0.1%

0.5%

0.3%

0.4%
0%

0.3%

2.1%

Minorities
0.2%

0%

People at risk

Unemployed people

0.1%

0%

0%

0%

Share of donation instances
Share of donated sum

Giving by final beneficiaries in 2021
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Out of the total number of donation instances aimed at beneficiaries of local 
community services, 41 % was given for children and youth. Furthermore, out 
of the total number of donation instances aimed at socially vulnerable people, 
17 % was also given for children and youth.

Donations for migrants were primarily raised through mass citizen campai-
gns. Owing to donations, the War Childhood Museum provided 1,400 New 
Year presents for migrant children. SOS volunteer association Bihać, which 
gathers the BiH diaspora from Germany, provided assistance to migrants 
passing through the Una-Sana Canton, in the form of food, clothes, medical 
assistance and other forms of support. This organization also assisted the 
Una-Sana Canton law enforcement unit in relocating migrants from abando-
ned buildings into the Lipa refugee camp in Bihać. Women’s Association 
IZVOR Bužim organized a charity for collecting food and clothes for refugees, 
which they distributed in the informal refugee camp in Velika Kladuša. The 
students of the ‘Džemaludin Čaušević’ Madrasa in Cazin organized a humani-
tarian action on the occasion of the Ramadan. They raised KM 700 and 
prepared 180 Ramadan presents for migrant children in the Sedra camp near 
Cazin. Hajrudin and Suada Jusić, who live and work in Germany, organized a 
campaign in diaspora and prepared 1,000 packages for migrants in the Lipa 
migrant camp.

As regards donations aimed at religious communities in BiH, instances of 
individuals recorded the highest share, while data on mass citizen giving to 
these institutions are not available. Mesud Hrbat provides an example of 
individual giving. He is the owner of Penny plus d.o.o., who donated funds for 
the reconstruction of the façade of the Saint Luke the Evangelist Church in 
Sarajevo, for the reconstruction of the façade of the Jewish Community 
Center in Sarajevo, and for the construction of Mesudija Mosque in the village 
of Rečica, Municipality of Novi Grad.
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‘Mozaik prijateljstva’ is a citizen association from Banja Luka, established 
in 2004 by a group of people sharing the same goal – to feed the hungry 
and help those in need. Their soup kitchen ‘Obrok ljubavi’ has been 
operating since then, providing meals for over 1,300 people every day. 
The association has recently opened a public bath, and they also run 
‘Grandma’s Corner’, a day center for the elderly, as well as a day 
homeless center.

https://www.facebook.com/mozaikprijateljstva.bl/
https://www.hocu.ba/indexphp/hocuinfo/banja-luka-mozaik-prija-
teljstva-kroz-obrok-ljubavi/ 

Intended Effect of Donations

Structural social issues, particularly poverty and the neglect of the health and 
education sectors, are addressed through charitable giving using two appro-
aches equally: one-off support and strategic giving. Strategic giving is aimed 
at long-term addressing of social needs and forms a sound basis for 
socio-economic development, while one-off support is humanitarian in nature 
and addresses urgent needs of vulnerable individuals and families.

A long-term analysis of these two approaches suggests that one-off support 
is preferred, particularly with the corporate sector.

Mozaik prijateljstva
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education sectors, are addressed through charitable giving using two appro-
aches equally: one-off support and strategic giving. Strategic giving is aimed 
at long-term addressing of social needs and forms a sound basis for 
socio-economic development, while one-off support is humanitarian in nature 
and addresses urgent needs of vulnerable individuals and families.
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Intended Effect of Donations
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Share of donation instances

2015

61.0%

19.4%
19.5%

2016

70.1%

17.6%

12.3%

2017

54.8%

27.8%

17.4%

2018

52.5%

38.0%

9.5%

2019

57.9%

34.0%

8.0%

2020

57.0%

36.5%

6.5%

2021

59.8%

31.7%

8.5%

One-off support
Strategic giving
Unknown

Trend of giving by donation effects, 2015 - 2021
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As regards one-off support, the data on the use of donations suggest the 
same trend as the previous data – that donations are most commonly aimed 
at medical treatments of individuals, followed by other forms of humanitarian 
assistance. Notable humanitarian assistance was raised by Caritas Mostar, 
Duvno and Trebinje, Roman Catholic Archdiocese of Vrhbosna, Red Cross of 
West Herzegovina, and Krajina Cultural Center ‘Saint Sava’, through mass 
campaigns for assisting the victims of the earthquake in Petrinja and 
Sisak-Moslavina County in Croatia. Pomozi.ba and Merhamet also raised 
considerable humanitarian assistance for Yemen and Palestine, countries at 
war. In addition, the Srebrenica Memorial Center launched a campaign for 
providing humanitarian assistance to people in Bangui, the capital of the 
Central African Republic which faces famine as a result of the civil war. Owing 
to the volunteers of the center, KM 50,000 was raised and will be distributed 
through Aegis Trust, a British non-profit organization.

The recorded data show that housing assistance was provided for at least 42 
vulnerable families across BiH, as well as for 7 CSOs / citizen associations 
which directed this assistance to the same cause. 
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Consumables
/supplies

Medical treatments

Humanitarian
assistance

Housing

39,6%

10,9% 

9,9%

20,0%

6,7%
8,6%

3,5%

4,0%

Share of donation instances
Share of donated sum

Purpose of donations in the form one-off support in 2021
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Equipment 

Services

Scholarships

Capital investments

Raising social
awareness
/ advocacy

Start-up
/ initial capital

Research and
development

16.1%

10.1%

11.5%

2.7%

1.8%
15.9%

1.2%

4.3%

0.5%

0.1%

0.4%

19.1%

0.1%

0.1%

Unknown
8.5%

4.2%

Share of donation instances
Share of donated sum

Purpose of donations in the form of strategic giving in 2021

32



Significant donations for start-up and initial capital were also recorded in 
2021, and they were mostly provided by the corporate sector through special 
initiatives. In the next three years, within its Grants Platform BH Tech Lab, BH 
Telecom will award KM 15,000,000 for start-up companies in Bosnia and 
Herzegovina. In 2021, BH Telecom already provided KM 2,560,680.

Within the Sarajevo Business Forum Start-up Challenge, Bosna Bank Interna-
tional supports innovative youth ideas and projects which would generate 
further development. The winners are chosen in a TV show and they are 
awarded the funds to further develop their projects. The awards are provided 
by BBI, TV Hayat, Bamcard, Mozaik Foundation, RSG Media Group, 
Uni-Expert, Klix.ba, Akta.ba, Poslovni magazin, Poslovne novine, and Studo-
mat.ba.

With the aim of empowering women, Bingo, together with partners Oasis, 
Plazma (Bambi) and Schwarzkopf, and friends of the project Dita, Violeta, 
Delimano, Alma Ras, La Rive, Elode and Klas, realized a project called ‘She Is 
Bold and Brave!’, aimed at all women who want to start their own business. 
The initiative supported 5 projects.

The City of Mostar and INTERA Technology Park signed a cooperation agree-
ment that should contribute to the strengthening of economic activities and 
the creation of new jobs through the promotion of digital tools and technical 
knowledge, and guiding entrepreneurs and investors toward establishing new 
companies through incubators and technological development.

Sparkasse Bank d.d. Bosnia and Herzegovina supports youth entrepreneurs-
hip through the Startup Studio of the Mozaik Foundation. Young people are 
encouraged to develop projects addressing social and environmental issues, 
out of which the best one is supposed to be selected and awarded the initial 
capital.
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Analyzing data based on this category, we define the methods organizers use 
to collect donations. Most fundraising campaigns are organized for marginali-
zed groups, medical assistance, poverty relief, assistance in the area of 
education, for addressing natural and human disasters and for environmental 
causes. Competitions are predominantly used for providing donations to 
young people in the form of scholarships or one-off assistance, as well as for 
assistance to vulnerable groups.

The largest recorded sum in direct donations was provided by BH Telecom d.d. 
in the amount of KM 1,000,000 for the BiH healthcare system, aimed at 
purchasing COVID-19 vaccines.

Fundraising
campaigns 

Direct donations

Competitions

Events - exhibitions
and fairs

Events - sports
events

Events - other

Events - concerts

46.0%

33.3%

8.2%

4.2%

3.8%

1.9%

1.7%

Events - lunches
or dinners

Events - auctions

0.5%

0.4%

Ways of Collecting Donations

Ways of collecting donations in 2021
(share in the total number of donation instances)

34



A series of sports events was organized in 2021, primarily to raise funds for 
medical treatments. Initiative Race for the Cure was organized in 31 cities 
across BiH, resulting in KM 85,000 raised. A total of 5,500 citizens participa-
ted in the race, while 700 companies supported the teams. The funds were 
intended for mammography examinations, purchase of packages for women 
suffering from breast cancer, and for other forms of support to women. On the 
occasion of the 100th anniversary of the Željezničar Football Club, a charity 
match was organized on October 10, at the Grbavica stadium. The profit from 
the ticket sale was donated for the healthcare or medical treatment of the 
beneficiaries of Pomozi.ba. A total of KM 40,000 was raised owing to the 
donations of corporate donors, ticket sale and small donations. Basketball 
Club Borac organized a charity game between their first team and former 
Borac players. They raised KM 14,500 which they donated to Slobodan Kesić 
who had lost his eyesight and needed money for treatment. For the same 
cause, another KM 3,140 was raised during the match for the City of Banjalu-
ka Cup between Borac and Željezničar Sport.

Most of the raised funds were in the form of money, and significantly less in 
goods or material. Available data shows that at least 89 large volunteer 
actions were organized in BiH, in 2021. Youth participated in the majority of 
these actions, which were mainly focused on environmental issues or helping 
citizen associations. Volunteer actions of the corporate sector were also 
prominent, particularly actions organized by foreign corporations in BiH, 
whose employees volunteered in actions of helping citizen associations. Most 
of the actions were related to environmental issues and humanitarian work.
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In kind – goods or material6.8%

In money88.3%

In kind – professional services1.2%

Mixed – in money and in kind0.4%

Volunteering3.2%

As regards donations in professional services, most instances refer to compa-
nies providing free services to specific small vulnerable groups in communities. 
There are very few examples of companies providing or sharing their knowled-
ge on a volunteer basis. An initiative that stands out is lunched by Addiko Bank 
and Deloitte BH that led the project called ‘Women’s Mentoring Network’ to 
support women entrepreneurs. Through this project, women top-executives 
offered their mentorship to 50 selected candidates to support them in their 
business. DM Drogerie Markt d.o.o. supported 15 start-ups in developing their 
products, which they would sell in DM shops. Expert companies provided 
mentorship to start-ups and small and medium-sized enterprises, helping 
them adjust their products to market needs, organize marketing campaigns 
and place their products in retail chains. The Mozaik Foundation Startup 
Studio was a partner of this project. Yet, it is important to underline that 
volunteering and provision of free professional services are not as covered by 
the media as donations in money, therefore, these data should be taken with 
cautious since it is highly likely that there are a lot more instances of this form 
of giving than represented in the public.

Way of giving
Share of donation instances

36



Very few organizations in BiH have mechanisms for online donations. The 
most prominent ones are Pomozi.ba, Tuzla Community Foundation and 
SOS Kinderdorf. These mechanisms are a key to successful fundraising 
that can reach a large number of donors from all parts of the world, 
including BiH diaspora. At the same time, such transactions ensure 
transparency and reassurance that donations are used for the purposes 
they were made.

Online donations
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With more than 2 million BiH citizens living abroad9, diaspora is an important 
economic factor for BiH economy and families10. With a 9 % share in the gross 
domestic product (GDP)11, the remittances the diaspora sends to BiH represent 
a vital source of financing. Although the amounts of remittances have been on 
a decline12, in 2021, BiH received remittances in the amount of around KM 3 
billion, which was KM 500 million more than in 2020.13 According to the availa-
ble sources, in the past 24 years, from 1998 to the end of 2021, diaspora sent 
around KM 55 billion to BiH.14

Diaspora is also a significant catalyzer of philanthropy in BiH. Although the 
share of diaspora giving is not as large as in Albania and Kosovo, the BiH 
diaspora has provided considerable funds to charity in the past years. It is 
important to note that diaspora donations are certainly larger than the 
recorded sums, as complete data are not available.

9  BiH diaspora lives in many countries, but largely in the USA, Australia and Western European countries: Germany, Austria, 
Slovenia, Denmark, Italy, the Netherlands, Sweden, and Switzerland. “Mapping the Bosnian-Herzegovinian Diaspora “. 
Project “Diaspora for Development”, 2018. Available on: http://www.mhrr.gov.ba/PDF/Mapiranje%20dijaspore%20iz%20Bo-
sne%20i%20Hercegovine.pdf
10  World Bank. “Systematic Country Diagnostic Update: Bosnia and Herzegovina 2021”. Available on:
https://documents1.worldbank.org/cura-
ted/en/211081591353275875/pdf/Bosnia-and-Herzegovina-Systematic-Country-Diagnostic-Update.pdf
11  World Bank data. “Personal remittances, received (% of GDP) - Bosnia and Herzegovina”. Available on: https://data.world-
bank.org/indicator/BX.TRF.PWKR.DT.GD.ZS?end=2020&locations=BA&start=1998&view=chart
12  Ibid.
13  Central Bank. “2021 Annual Report”. Available on: https://www.cbbh.ba/Content/Archive/36?lang=bs ; Tatjana Čalić. 
ODLAZI NAS SVE VIŠE: Dijaspora nikad nije poslala više novca u BiH“. Buka Mazagin, 1.4.2022. Available on: https://6yka.-
com/bih/odlazi-nas-sve-vise-dijaspora-nikad-nije-poslala-vise-novca-u-bih
14  Ibid.

Recorded value of
donations in 2021

 

618,000 €

 
Number of donation

instances in 2021

194

Diaspora share in the total number of donation instances
Diaspora share in the total recorded value of donations

7.1 % 3.6 %

Diaspora Giving 
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 Diaspora share in the total number of donation instances

 Diaspora share in the total recorded value of donations

Albania

2015 2016 2017 2018 2019 2020 2021

BIH

Montenegro

Croatia

Kosovo

North
Macedonia

Serbia

Albania

BIH

Montenegro

Croatia

Kosovo

North
Macedonia

Serbia

34,5%

7,1%

6,1%

2,5%

49,8%

15,8%

3,8%

23,0%

7,9%

10,8%

1,7%

30,9%

16,0%

3,4%

30,8%

8,5%

3,2%

0,6%

48,9%

16,0%

5,5%

9,8%

7,1%

5,4%

0,7%

35,5%

15,7%

2,6%

1,4%

7,0%

6,9%

1,4%

44,5%

13,2%

2,1%

2,5%

13,1%

6,3%

1,5%

25,6%

14,7%

5,0%

1,2%

11,1%

6,1%

1,8%

37,8%

17,9%

3,1%

 14,5%

4,6%

26,4%

74,7%

15,7%

2,5%

6,9%

26,9%

9,7%

9%

1,9%

55%

4,7%

4,5%

38%

10,7%

12,2%

14%

43,2%

5,2%

9,7%

76,5%

25,0%

6%

0,6%

24,5%

6%

6%

5,1%

6,1%

6,1%

1,6%

24,3%

5,1 %

5,7%

1,5%

6,8%

6,4%

6,9%

16,9%

3,1%

45,3%

0%

4,7%

10,9%

5,7%

23,3%

16,2%

6,6%

Trend of diaspora giving in Western Balkan countries, 
2015–2021
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BiH diaspora is most active in donation instances from Germany, USA, Austria, 
Australia and Switzerland, which partly reflects the size of the diaspora in said 
countries.

Germany

USA

Austria

Australia

Switzerland

Sweden

Italy

26.8%

128,375 €

19.6%

225,263 €

16.5%
108,948 €

13.4%

15,924 €

12.4%

85,325 €

4.6%

49,111 €

1%

5,100 €

Share of donation instances
Recorded value of donations

Diaspora countries of origin with the largest number of instances and 
values of donations in BiH, in 2021
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Diaspora provided the largest donations in the area of healthcare, while the 
largest number of instances it participated in was related to supporting 
marginalized groups and poverty relief. These data show diaspora’s commi-
tment to donating for the most vulnerable and socially excluded categories of 
population in BiH: people with health issues, people in economic need, and 
marginalized people. Therefore, diaspora donations are more humanitarian 
and less development-oriented. Namely, out of the total number of diaspora 
donation instances, 65.5 % was provided in the form of one-off support and 
32.0 % in the form of strategic donations.
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Support to
Marginalized Groups

Poverty Relief

Seasonal Giving

Healthcare

Religious Activities

Education

Sport

29.9%

116,530 € 

19.6%

170,260 € 

13.9%
28,994 € 

10.3%

183,504 € 

6.2%

67,519 € 

5.2%

24,923 € 

4.6%

14,670 € 

COVID-19
2.6%

1,200 € 

Natural and
Human Disasters

2.1%

5,021 € 

Culture and Arts
2.1%

422 € 

Other
3.6%

5,000 € 

Share of donation instances
Recorded value of donations

Themes of diaspora giving in 2021
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Diaspora giving is often initiated by small diaspora communities for a very 
specific assistance to socially vulnerable people. The diaspora from the US 
raised KM 14,000 for the Leščešin family from Gornji Srđevići, to help the 
single mother of four underage children. Selma Krehmić Imširević from the US 
launched a fundraising campaign and collected USD 70,000 to buy a house 
in Sarajevo for four brothers without parents. The diaspora from Australia, 
gathered around the Church of St. George in Sydney, collected AUD 7,000 for 
the Đurić family from Banja Luka, to help the single father of two girls. The 
citizens of Srbac organized a humanitarian event to raise funds for a new 
house for Nebojša Vučenović (37), a person with disabilities. Owing to the 
diaspora from Austria and Germany, a total of KM 35,000 was raised.

With regard to the ways of collecting diaspora donations, diaspora most 
commonly participates in fundraising campaigns and gives direct donations.

Fundraising
campaigns

Direct donations

Competitions

Events - sports
events

60.3%

403,982 € 

38.1%

203,960 € 

1.0%
2,126 € 

0.5%

7,978 € 

Share of donation instances
Recorded value of donations

Ways of collecting diaspora donations in 2021
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The table showing municipalities that receive the largest share of donations 
from diaspora suggests that this type of giving is largely directed to northern 
parts of BiH. It is interesting to note that diaspora giving is not proportional to 
the community size, as evident in the trend of total recorded giving. The data 
imply that donations directed to smaller local communities, such as Šekovići, 
Srbac and Jajce, are prominent. It is highly likely that diaspora giving by 
municipalities reflects the origin of the diaspora and the level of organization 
of philanthropic instances and donors.

Municipality

Bijeljina

Zenica

Prijedor

Banja Luka

Mostar

Bosanski Brod

Srbac

Lopare

Istočni Stari Grad

Laktaši

Srebrenica

Share of 
donated 
sum

5.3%

0.6%

9.1%

1.0%

0.3%

1.0%

4.1%

2.1%

0.2%

0.1%

0.2%

Share of 
donation 
instances

7.2%

5.7%

5.2%

5.2%

5.2%

3.6%

3.6%

3.6%

3.1%

3.1%

2.6%

Municipality

Bihać

Novi Grad

Sanski Most

Kalesija

Gradiška

Velika Kladuša

Goražde

Cazin

Šekovići

Glamoč

Trebinje

Share of 
donated 
sum

0.6%

0.0%

0.5%

0.2%

9.0%

2.6%

5.0%

10.0%

3.7%

3.4%

1.7%

Share of 
donation 
instances

2.6%

2.1%

2.1%

1.5%

1.5%

1.5%

1.5%

1.5%

0.5%

0.5%

0.5%

Tuzla

Jajce

Novo Sarajevo

12.1%

3.7%

11.1%

2.6%

2.6%

2.6%

Kiseljak

Modriča

Čelinac

1.2%

1.8%

1.0%

0.5%

0.5%

0.5%

BiH municipalities with the largest share of received diaspora 
donations in 2021
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One of the most important categories of donations in kind is food. Food 
donations are particularly vital in crisis periods, when foodstuffs need to reach 
the most vulnerable social groups on time. In those crisis periods, food is 
distributed by humanitarian organizations, as well as by self-organizing 
informal citizen groups and citizen associations that provide food to individu-
als and communities that are severely affected by a crisis (refugees, migrants, 
communities affected by a natural disaster, etc.). As regards regular food 
donations, they are aimed at socially vulnerable groups that do not have the 
financial means to afford basic foodstuffs. This type of assistance is primarily 
provided by soup kitchens.

There are around 60 active soup kitchens in BiH, which support around 17,000 
beneficiaries15. The needs of these institutions are growing larger given the 
increase in poverty and famine as a result of the COVID-19 crisis, disturbances 
in the global supply chains, and inflation caused by the war in Ukraine. Given 
the greater risk of further growth of poverty and famine16, this report analyzes 
the data on food donations as a separate topic.

It is important to note that, in addition to recognizing the need to donate food 
to soup kitchens, it is crucial to systemically address public policies that will 
create a favorable and safe environment for such donations. In 2017, the EU 
adopted the Guidelines on food donation17 which cover all actors included in 
each stage of the food supply chain, regardless of whether they are providers 
or recipients. The aim of these Guidelines is to align relevant legislation in all 
member states, so as to encourage communities to develop food donation 
systems to use the surplus food completely. In addition to procedures 
regarding requirements and participants in the food donation chain, the EU 
Guidelines include fiscal rules, as the VAT can affect the transfer of surplus 
food from providers to food banks and other humanitarian organizations. At 
the EU level, value added tax is governed by the Directive on VAT, which must 
be transposed into the national legislation. In some member states, there is a 
small or no VAT for food donations to food banks, because it is considered that 
the donated soon-to-expire food has a small or zero value.

15  Catalyst Balkans mapping within the project ‘Legal Framework for Philanthropy in BiH’.
16  Amar Numanović, “Performance of Western Balkan Economies Regarding the European Pillar of Social Rights: 2021 review 
on Bosnia and Herzegovina”. Regional Cooperation Council. October 2021. Available on: https://www.esap.online/do-
c s / 1 5 0 / p e r f o r m a n c e - o f - w e s t e r n - b a l -
kan-economies-regarding-the-european-pillar-of-social-rights-2021-review-on-bosnia-and-herzegovina ; World Bank. 
“Western Balkans Regular Economic Report No.21: Steering Through Crises”. Spring 2022. Available on: https://openknowled-
ge.worldbank.org/bitstream/handle/10986/37368/P17720607706c30e90841607b7d53ee8106.pdf
17  EU Guidelines on Food Donation, European Commission, 2017..

Food donations
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It is necessary to develop this system in BiH as well. The VAT exemption on 
soon-to-expire food donations is one of the first steps in creating a favorable 
environment for food donations, as this would motivate companies to donate 
food instead of destroying it on landfills. Namely, under the current legislati-
on, in order to be exempt from the VAT on the food they have not sold, compa-
nies have to destroy it on a landfill. In BiH, an average of 44 tons of food per 
citizen is thrown away every year from retail and consumption outside of the 
household (e.g. hospitality). This issue becomes even more serious if we take 
into account the food waste from households, which implies that 126 tons of 
food per citizen is thrown away annually.18

In addition to the fact that safe-to-use donated food would have a huge 
potential for addressing the growing need for basic foodstuffs, the develop-
ment of the soon-to-expire food donation system would reduce the negative 
environmental impact. Namely, the destruction of food on landfills causes 
greenhouse gas emissions. A staggering 8–10 % of greenhouse gases 
countries emit comes from the food on landfills. BiH emits around 27.25 million 
tons of CO2 equivalent a year.19

According to the data Catalyst Balkans gathered on food donations, there 
has been a constant increase in food donations, particularly in crisis periods 
(migrant crisis, COVID-19 pandemic).

18  “UN Sustainable Development Goals in BiH: Responsible production and consumption”. Agency for Statistics of BiH.
19  Hannah Ritchie & Max Roser, Greenhouse gas emissions“ Our world in dana, 2016. Available on: https://ourworldindata.or-
g/greenhouse-gas-emission

46



2015

2016

2017

2018

2019

2020

2021

76

3,676 €

74

12,310 €

109
279,745 €

92

46,458 €

146
121,660 €

284

337,147 €

176

44,558 €

Number of donation instances
Recorded value of donations

Food donations for the period 2015–2021
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Organizations that run the largest number of soup kitchens are Merhamet 
(which runs soup kitchens in 23 local communities in BiH), Caritas of the 
Roman Catholic Archdiocese of Vrhbosna, and the Humanitarian-Charitable 
Organization ‘Kruh Sv. Ante’, which run six soup kitchens. The Red Cross of the 
Federation of Bosnia and Herzegovina runs two, while the Red Cross of the 
Republic of Srpska, in cooperation with municipalities, runs five soup kitchens. 
The Soup Kitchen of the Serbian Humanitarian Association ‘Dobrotvor’ opera-
tes in Sarajevo, while the Soup Kitchen of the Eparchy of Zahumlje, Herzegovi-
na and the Littoral operates in Trebinje. Pomozi.ba has three soup kitchens in 
Sarajevo, Bihać and Travnik, while MFS-EMMAUS runs one soup kitchen in 
Doboj, distributing food in that city as well as to beneficiaries in Srebrenica, 
Bratunac and Zvornik. Humanitarian Organization ‘Help Others’ from 
Salzburg runs two soup kitchens in Kalesija and Vitinica. Another soup kitchen 
run by a public institution is the City Soup Kitchen of PU Dom porodica, which 
is financed by the City of Zenica. The government of Brčko Disctrict organizes 
and finances a call for a restaurant that will prepare meals for socially 
vulnerable people. An initiative for establishing a soup kitchen has also been 
launched in Goražde. Several small citizen associations run their own soup 
kitchens.20

The Mozaik Foundation and partners are launching an initiative called ‘No one 
hungry, no one alone’ aimed at raising public awareness of the need to 
systemically address the need for food and soon-to-expire food donations 
through introducing VAT exemptions on food donations and the creation of a 
safe food donation chain toward soup kitchens. This initiative should also 
reduce the amount of destroyed food on landfills and thus lower greenhouse 
gas emissions.

20  Association Center ‘Fenix’
Association Soup Kitchen Stari Grad
Children’s Soup Kitchen – Association Altruist ‘Hands of Friendship’
Association of Youth Volunteers Visoko
Soup Kitchen Stari Grad Station
Association ‘Obraduj nekoga’ – Baby Soup Kitchen
Association ‘Mozaik prijateljstva’ – Soup Kitchen ‘Obrok ljubavi’
Soup Kitchen Glamoč run by Organization ‘Mission without Borders’
Bread of Life
Soup Kitchen of CA Optimisti Prijedor
Humanitarian Organization ‘Imaret’
‘Iskra’ Novi Grad
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Donation instances were mainly reported by online media, followed by print 
media, and electronic media such as TV and radio stations in a very small 
percentage. Most of the reports were positive, while only 1.4 % included 
negative reporting on philanthropy.

Media usually report on philanthropy in the form of news about fundraising 
campaigns. In addition, they often write about direct donations, but they 
rarely publish news about donor events, and even more rarely about competi-
tions. As regards donor events, media slightly more often cover news about 
donor exhibitions, fairs, sports events and concerts than auctions, lunches or 
dinners. It is possible that the latter events are generally more rarely organi-
zed. Only around 1.4 % of media coverage included negative reporting about 
philanthropy, i.e. contained some criticism. News and information regarding 
the general topic of philanthropy, such as awards, commendations and 
supportive environment, were found in the smallest number of media reports.

Type of media Number of
Donation
Instances

Number of
Media Reports

Ratio Between
Media Reports
and Donation

Instances

Coverage of
Donation

Instances with
Value

980

33

18

1,031

5,799

1,171

24

6,994

95.1%

3.2%

1.7%

100.0%

82.9%

16.7%

0.3%

100.0%

Internet portals

Print

Electronic media

Total

Media Reports on Philanthropy
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The following lists represent the media with the highest number of reports
on humanitarian actions.

Most prominent Internet
portals

Most prominent print
media

Most prominent electronic
media21

Srpskainfo.com

Glassrpske.com

Nezavisne.com

Klix.ba

Hayat.ba

Nezavisne novine

Glas Srpske

Dnevni avaz

Euro Blic

Oslobođenje

Radio Televizija
Republike Srpske

NOVA BH TV Sarajevo

Radio televizija BN

HR1

Alternativna televizija
Banja Luka

Oslobodjenje.ba

Tuzlanski.ba

Radiosarajevo.ba

Banjaluka.com

Fokus.ba

Poslovne novosti

Večernji list BiH

Naša riječ

Večernje novosti
- Republika Srpska

Dnevni list

RTV1

Običan radio Mostar

NTV Hayat

Hrvatski katolički radio

21  Catalyst Balkans mapping recorded only these 9 media outlets
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Since 2014, the Mozaik Foundation has been giving the DOBRO Philant-
hropy Award to companies and individuals who, through their philant-
hropic actions, volunteer work and financial support, have significantly 
contributed to the development of the communities they operate in.

The DOBRO Philanthropy Award aims to promote further development of 
philanthropy in BiH and thus encourage other companies and individuals 
to contribute to the improvement of the quality of life in BiH.

https://www.lonac.pro/nagrada-dobro-za-filantropiju-2

DOBRO Philanthropy Award

51



Philanthropy is an important factor of social welfare in BiH. Although it prima-
rily has a social dimension and is aimed at helping individuals and families in 
social need, philanthropy also has an effect on development. In addition, 
philanthropy gathers a vast number of individuals both in the country and 
abroad, through diaspora and international organizations, as well as compa-
nies, citizen associations and foundation, which share a common idea to help 
those in the direst need. The main recommendation from this report is that it is 
necessary to use the vast potential of the philanthropy sector and channel it 
in strategic directions to the benefit of all stakeholders.

The newly established BiH Philanthropy Forum plays an important role in 
those efforts by networking the corporate sector, foundations and leading 
citizen associations to define joint initiatives and common approach to decisi-
on-makers, for the purpose of creating a more favorable environment for the 
development of philanthropy in BiH. At the same time, joint initiatives should 
contribute to better planning regarding donations and to the development of 
synergy in action which should result in a greater social impact in terms of 
donations and addressing socio-economic development needs of the BiH 
society.

In that regard, it is necessary to also use the potential of the BiH diaspora that 
selflessly supports not only their families but also others in need, and develop 
direct communication between the Philanthropy Forum and the diaspora 
communities across the world.

An important mechanism for collecting diaspora donations is the development 
of tools for online donations. Although several organizations have developed 
their own tools, it is essential to give this opportunity to all reliable associations 
and actions in order to provide not only an easier but also safer way of 
donating. Digitization of the donation process and transparency of transacti-
ons followed by subsequent reporting on the spent funds are crucial advanta-
ges of tools for online donations.

Such online tools could also be widespread among associations running soup 
kitchens, to help them raise funds for their operation. At the same time, it is 
vital to develop a system of favorable and safe food donations, in line with EU 
standards, so that companies would be motivated to donate soon-to-expire 
food and not be fined for it. The first step in that direction is VAT exemption on 
donated soon-to-expire food. These legislative changes should certainly be 
followed by the definition of rules on safe food donations, which would regula-
te all stakeholders in that chain, donation process and monitoring the 
implementation of existing regulations.

Recommendations
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Last but not least, what is essential is greater visibility of philanthropy in 
public space, not only in terms of information about campaigns, but also in 
terms of the development of philanthropy, creating a favorable environment 
and topics of importance to stakeholders in philanthropy. Development of 
cooperation with the media through partnerships, creating content, and 
organizing training courses represent possible approaches in that regard.

This report aims to contribute to all the recommendations provided herein. We 
hope that the data we share will be useful to all philanthropic organizations in 
their work.

Data that encourage social good.
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Philanthropy means giving for charitable, humanitarian and development-related 
causes for social good by the corporate sector, citizens, individuals and non-profit 
organizations. This definition indicates potential causes– charitable/humanitarian 
and development-related, and donors: corporate sector, individuals, and non-profit 
organizations (associations and foundations).

Philanthropy

Donation or giving

Donation instance

Donator

Citizens (mass

-individual giving)

Corporate sector

Individuals

Mixed donors

Donation recipients

Final beneficiaries

Beneficiaries of local
community services

The subject of donation, i.e. money, goods, time and/or service provided voluntarily 
to those in need, without compensation.

A donation instance is a unique event or case of collecting donations. It may include 
single or multiple donations (e.g. campaigns where citizens raise mass donations for 
someone’s medical treatment). Donation instances, although shown in aggregate, 
are not the same size and thus difficult to compare.

A private or legal entity that donates money, time, services, and/or goods. To make 
trends easy to follow, donors are divided into types.

A type of donor – a large number of citizens who therefore cannot be identified by 
name.

Corporate sector means all business entities in production, commercial or service 
industry, which operate for profit. 

A type of donor – citizens that can be identified.

A type of donor – cases where one donation instance includes several types of 
donors.

Private and/or legal persons that receive donations directly from donors. The types 
of donation recipients are: non-profit organizations, individuals and families, public 
institutions, and local and national governments. As recipients, individuals and 
families are mainly the beneficiaries of donations as well, while other types of 
recipients are often a channel for providing assistance to final beneficiaries.

Target groups that benefit from donations. For example, if a school is a donation 
recipient, final beneficiaries are children who go to that school.

Target groups that benefit from the use of services for which the local community 
has received a donation.

Intended effect of
donation

A type of effect a donation should achieve. Short-term donations include consuma-
bles, materials, and supplies, while long-term donations include capital investments, 
equipment, and scholarships.

Glossary
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A case where a known donor chooses the recipient (beneficiary institution) and 
donates directly to it without intermediaries; the donation may or may not be part of 
a wider campaign.

Direct donation

Campaign

Event

Competition

Foundation

A widely published call for donations for a specific cause. It is continuous, run during 
a long period of time, and can include several events. Campaigns can be local, 
regional or national.

Organized for the purpose of raising funds for specific individual or multiple causes. 
An event can be individual or organized as part of a campaign.

A public call for proposals / grant applications / donations. It is announced by the 
donor and it usually has defined selection criteria.

Corporate foundations are foundations established by a corporation or media 
company, which are primarily financed from the company’s funds and operate in 
line with the company brand’s interest.
Private foundations are foundations established by a private person or family, or by 
several persons.
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Distribution of giving by months
(share of donation instances) 2015 2016 2017 2018 2019 2020 2021

5% 6% 10% 12% 4% 5% 6%

3% 9% 6% 8% 17% 4% 5%

4% 14% 9% 9% 7% 11% 9%

15% 7% 8% 7% 9% 17% 9%

9% 6% 9% 8% 6% 8% 8%

5% 8% 7% 7% 6% 5% 7%

10% 5% 4% 8% 5% 4% 4%

January

March

April

June

July

May

8% 7% 5% 5% 5% 10% 8%

8% 9% 6% 9% 6% 8% 13%

10% 5% 7% 6% 8% 6% 10%

6% 7% 9% 7% 8% 12% 7%

17% 17% 20% 14% 19% 10% 14%

August

September

November

December

October

February

Statistically significant variations at the level of α=0.01 

2015 2016 2017 2018 2019 2020 2021

26 31 42 56 73 93 72

24 27 48 54 58 95 77

Federation of Bosnia and Herzegovina

Republic of Srpska

Geographic distribution of giving
(number of instances per 100,000
citizens)

Donation trends represented by indicators
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2015 2016 2017 2018 2019 2020 2021

19% 13% 12% 9% 11% 7% 11%

33% 44% 31% 26% 22% 12% 16%

8% 6% 10% 18% 18% 10% 9%

24% 25% 29% 23% 26% 20% 23%

16% 12% 18% 24% 23% 51% 41%

Share of donation instances

Healthcare

Education 

Other

Share of donated sum

Support to marginalized
groups 

4% 4% 5% 8% 6% 3% 5%

46% 55% 62% 29% 29% 12% 24%

6% 5% 5% 14% 37% 14% 18%

17% 28% 11% 31% 12% 4% 6%

27% 8% 17% 18% 16% 67% 47%

Poverty relief 

Healthcare

Support to marginalized
groups 

Other

Education 

Poverty relief 

2015 2016 2017 2018 2019 2020 2021

58% 64% 52% 49% 48% 35% 45%

20% 17% 35% 31% 38% 46% 36%

11% 13% 6% 8% 7% 8% 8%

11% 6% 7% 12% 7% 11% 11%

Share of donation instances

Corporate sector 

Individuals

Share of donated sum

Other 

30% 48% 28% 38% 38% 15% 26%

32% 36% 39% 29% 26% 33% 36%

10% 7% 2% 14% 4% 6% 4%

28% 9% 31% 19% 32% 46% 34%

Citizens (mass-individual giving)

Corporate sector 

Other 

Individuals

Citizens (mass-individual giving)

Structure of donors 

Themes

Statistically significant variations at the level of α=0.01 

Donation trends represented by indicators
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2015 2016 2017 2018 2019 2020 2021

11% 13% 7% 7% 9% 8% 7%

5% 7% 6% 25% 11% 10% 5%Share of donated sum

Share of donation instances

2015 2016 2017 2018 2019 2020 2021

Share of donation instances

Non-profit organizations

Public institutions

Other

Share of donated sum

Local and national governments

30% 54% 27% 29% 62% 26% 29%

50% 30% 26% 29% 14% 9% 30%

13% 12% 24% 34% 15% 38% 12%

7% 2% 5% 7% 6% 25% 5%

0% 2% 18% 1% 3% 2% 24%

Individuals or families

Non-profit organizations

Local and national governments

Other

Public institutions

Individuals or families 50% 59% 35% 37% 40% 31% 32%

22% 22% 34% 32% 31% 27% 42%

22% 17% 25% 24% 24% 35% 16%

1% 1% 3% 6% 3% 5% 7%

5% 1% 3% 1% 2% 2% 3%

Diaspora donations 

Structure of donation recipients 

Statistically significant variations at the level of α=0.01 

Donation trends represented by indicators
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People with health issues 

Socially vulnerable people 

Other

Beneficiaries of local community
services 

People with disabilities 

People with health issues 

Beneficiaries of local community
services 

Other

Socially vulnerable people 

People with disabilities 

2015 2016 2017 2018 2019 2020 2021

30% 20% 31% 27% 27% 44% 33%

35% 42% 33% 36% 33% 36% 46%

33% 37% 33% 26% 25% 8% 13%

2% 1% 3% 11% 15% 12% 8%

Fundraisers

Events

Competitions

43% 14% 24% 32% 21% 36% 18%

34% 62% 35% 36% 34% 48% 43%

20% 19% 31% 22% 11% 2% 3%

3% 5% 10% 10% 34% 14% 36%

Direct donations

Fundraisers

Competitions

Events

Direct donations

2015 2016 2017 2018 2019 2020 2021

14% 17% 19% 13% 16% 8% 11%

21% 32% 23% 23% 17% 20% 15%

21% 19% 23% 17% 20% 22% 23%

14% 8% 17% 29% 29% 33% 33%

30% 24% 18% 18% 18% 17% 18%

13% 31% 10% 14% 9% 4% 4%

4% 5% 12% 23% 11% 13% 7%

17% 6% 19% 29% 42% 35% 12%

27% 19% 16% 14% 16% 26% 57%

39% 39% 43% 20% 22% 22% 20%

Structure of final beneficiaries 

Ways of collecting donations 

Share of donation instances

Share of donated sum

Share of donation instances

Share of donated sum

Statistically significant variations at the level of α=0.01 

Donation trends represented by indicators
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2015 2016 2017 2018 2019 2020 2021

61% 70% 55% 53% 58% 57% 60%

19% 18% 28% 38% 34% 37% 32%

20% 12% 17% 9% 8% 6% 8%

Strategic giving

Unknown

42% 52% 55% 35% 37% 46% 44%

35% 36% 33% 57% 59% 52% 52%

23% 12% 12% 8% 4% 2% 4%

One-off support

Strategic giving

Unknown

One-off support

Intended effect of donations 

Share of donation instances

Share of donated sum

Statistically significant variations at the level of α=0.01 

Donation trends represented by indicators
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