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Introduction

The Report on the State of Philanthropy in North Macedonia 2021 represents a 
unique report on the level of charitable giving in North Macedonia and provides 
insight into the development of philanthropy over the years. Catalyst Balkans 
has been tracking philanthropic activity in North Macedonia since 2013. In 
recent years, crises that occurred affected philanthropic giving: the earthqua-
ke in Albania, the COVID-19 crisis, and more recently – wildfires and the energy 
crisis in North Macedonia. As a result of the pandemic, the country’s economy 
experienced a halt in 2020. Due to the decreased economic activity, in the 
same year the GDP dropped by 4.5%.1 Nevertheless, the GDP rose by 3.9% in 
2021, as the country recovered from the recession.2 Despite the difficult 
post-pandemic circumstances, donors in North Macedonia remained active in 
their humanitarian efforts. Therefore, this report can provide a good basis for 
an analysis of the effect that the pandemic has had on the philanthropic 
ecosystem.

As the most objective measure of the level of development of philanthropy in 
North Macedonia, the Report on the State of Philanthropy in North Macedonia 
2021 complements the findings of similar research. According to the World 
Giving Index by the Charities Aid Foundation, North Macedonia is ranked 34th 
on the world giving list.3 Furthermore, according to the latest Global Philant-
hropy Environment Index,4 the assessment of a favourable environment for 
giving in North Macedonia is 3.9/5.0. It is important to note that both indices 
are based on survey data, while the Catalyst Balkans’ report represents the 
only report that is not based on subjective estimates or self-assessment of 
philanthropic activities.

The main content of the report is preceded by the summary, after which three 
chapters of the report are presented. The first chapter of the report presents 
giving through standard indicators: the geographical and monthly distribution 
of giving, themes of giving, donor structure, recipient types, final beneficiaries 
of support, the structure of donations by manner of giving as well as the 
intended effects of giving. The second chapter details examples of good practi-
ce, followed by a chapter on media reporting on philanthropy. The document 
concludes with an annex describing the methodology and a list of definitions of 
terms used as well as trends in the data from previous years.  

1     OECD iLibrary. Impact of COVID-19 in North Macedonia. Retrieved on 1.10.2022 from 
https://www.oecd-ilibrary.org/sites/bc8382fc-en/index.html?itemId=/content/component/bc8382fc-en 
2    Republic of North Macedonia State Statistical Office. Gross Domestic Product. Retrieved on 1.10.2022 from 
https://www.stat.gov.mk/PrikaziSoopstenie_en.aspx?rbrtxt=32 
3     Charities Aid Foundation. CAF World Giving Index 2021. Retrieved on 1.10.2022 from 
https://www.cafonline.org/docs/default-source/about-us-research/caf_world_giving_index_2022_210922-final.pdf 
4     Lilly Family School of Philanthropy. The Global Philanthropy Environment Index 2022. Retrieved on 1.10.2022 from 
https://scholarworks.iupui.edu/handle/1805/28098
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Summary

For 2021, Catalyst Balkans recorded a total of 2,520,000 euros in donations, 
donated through 546 unique donation instances. If we were to exclude the 
year before, which was marked by the COVID-19 pandemic and was therefore 
unique in terms of the highest recorded amount, philanthropic activity in 2021 
is at the highest level since Catalyst Balkans started tracking the state of 
philanthropy in North Macedonia. In terms of types of donors, the previous 
year was marked by high participation of the corporate sector both in the 
total number of instances and the donated amount. Companies and SMEs 
generated more than half of the donated amount and around two-thirds of all 
donation instances. The share of private entities (identifiable individuals and 
citizens through mass-individual giving) was somewhat lower than in the year 
before. More precisely, private entities had participated in around a quarter of 
all donation instances. Regarding the donated amount, the participation of 
associations as donors increased when compared to 2020. In terms of the 
recipients of donations, the state (institutions and local/national govern-
ments) were the main actor in distributing the support and participated in the 
largest share of donation instances and the donated amount. Beneficiaries of 
local community services were the most frequently supported beneficiary 
type, while the largest share of the donated amount was intended for people 
with health issues. From the total number of donation instances in 2021, 
around half were in the form of one-off support – most frequently in the form 
of supplies and consumables.
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Overview of the giving practices in 
2021

Catalyst Balkans has been tracking the state of philanthropy in the Western 
Balkans since 2013, through media monitoring and direct communication with 
stakeholders. Since then, Catalyst has been providing annual reports on the 
state of philanthropy in North Macedonia which present the collected and 
analysed data. To estimate the level of giving in a specified country, two 
indicators are considered: the number of donation instances and the value of 
the donated sum. While the number of donation instances represents the 
frequency of philanthropic activity, the donated sum serves as a qualitative 
assessment of the instances. With the aim to provide a complete overview of 
the philanthropic activity in North Macedonia in 2021, this chapter incorpora-
tes sections of data divided by the following indicators: location of giving, time 
of giving, themes of giving, structure of donors, recipients and final beneficia-
ries, ways of giving, and intended effects of giving. 

In the previous year, a total of 546 donation instances were recorded, which 
generated the donated sum of 2,250,000 euros. Compared to the year 
before, this represents a decrease both in the frequency and intensity of 
giving. In other words, in 2021, donated amount decreased by 71.8% and 
number of instances decreased by 44.4%. However, it is important to consider 
that the year 2020 was marked by high donor activity as a result of efforts to 
mitigate the negative effects of the COVID-19 pandemic crisis, therefore it can 
be stated that the giving in the previous year was at the highest level since 
2013. With regards to the total donated amount in the previous year in 
relation to the number of inhabitants, the total donated amount per capita is 
1.2 euros, which is less than the regional average.

Total recorded giving

5     It is important to note that this number is based on the number of media reports. Thus, it is not completely clear if the 
lower level of philanthropy is due to lower media activity or the actual state of philanthropy (see Annex: Methodology).
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Trenf of Giving 2015 - 2021

2015 2016 2017 2018 2019 2020 2021

Recorded donated sum (in millions)

0.4 € 

1.0 € 

2.0 € 

1.2 € 

8.9 € 

2.5 € 

0.7 €
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2015. 2016. 2017. 2018. 2019. 2020. 2021.

350

671

581

422

982

546

219

Trenf of Giving 2015 - 2021
Number of donation instances
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Geographic Distribution of Giving

Based on the geographic distribution, the giving in North Macedonia can be 
observed as the number of donation instances directed to each region. Most 
of the philanthropic campaigns in 2021 were directed to the Skopje region, 
which is expected, as it is the capital and the political and economic center of 
North Macedonia. Because of the population size effect, it is important to take 
the number of donation instances regarding the number of inhabitants. 
Therefore, the regional distribution of giving is presented as the number of 
donation instances per 100,000 inhabitants. In this sense, giving was less 
centralised. Still, the most supported was the Skopje region (41.8 donation 
instances per 100,000 inhabitants), followed by the Vardar region (41.1 
donation instances per 100,000 inhabitants).

Regional map of North Macedonia
Number of instances per 100,000 inhabitants

Polog region

Skopje region

North-East
region

East region

South-East
region

Vardar region

Pelagonia region

South-West
region

25.8 – 30.1

30.2 – 41.8

13.8 – 25.7

<13.9
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Monthly Distribution of Giving

Amongst a range of other variables, the activity of donors can be conditioned 
by annual cycles. According to the monthly distribution of giving, the largest 
share of donation instances was recorded in December. Since December is the 
month of the end-of-year holidays, this is expected, as a high number of 
philanthropic campaigns occur during the holidays. Such campaigns most 
frequently include the distribution of gift packages for children from socially 
disadvantaged families, which was the case in 2021 as well. A higher share of 
donation instances was also recorded in April, during religious holidays.
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8.0%

5.7%
5.1%

4.4%

13.0%

7.1%

7.7% 7.5%

3.5%

5.9%

20.7%

11.4%

Overview of giving by month
Number of donation instances

Janary February March April May June July August September October November December



9

Although the donors’ activity for other main themes, which were less suppor-
ted in the pandemic year,6 increased in 2021, COVID-19 remained the mostly 
supported theme both in terms of frequency and the intensity of giving. More 
precisely, 16% of all instances and 32% of the total donated sum was intended 
for mitigating the negative effects of the COVID-19 crisis. In comparison with 
other countries in the region, this situation is specific only to North Macedonia. 
A similar frequency of giving was recorded for the support of marginalised 
groups, including people with disabilities, children without parental care, 
single parents, the elderly, minority groups, and others. These donation 
instances were most frequently initiated by the corporate sector. A project 
that brought a number of corporate donors together was the campaign “Zero 
Hunger”, implemented by the Municipality Centar and the MK Food Bank, 
during which packages of food and hygiene products were distributed to 
socially disadvantaged families. 

Donations for the purpose of healthcare had a share of 10% of all donation 
instances and generated 18% of the donated sum. Most frequently these 
donations were in the form of equipment intended for health institutions. One 
of such contributions was the donation of 1,500 mattresses by Comodita 
Home to the University Clinic of State Cardiac Surgery in Skopje. Seasonal 
giving attracted more attention from the donors than in the previous year. 
When compared to the year before, the share of instances for themes which 
were less supported throughout the years witnessed an increase. Among 
these, themes that stood out in 2021 were: sport, environment, and emergen-
cy management, while the other ones had a share of less than 3% of all 
instances. The increase in giving for emergency management was a result of 
a number of campaigns for the help with extinguishing the fires across the 
country and for the support of citizens affected by this disaster.

Fields of Giving

6    The term “pandemic year” refers to the year 2020, even though the COVID-19 pandemic marked 2021 as well.



10

Theme
Share of donation instances

COVID-19 15.8%

8.8%

Support to
Marginalized Groups 15.2%

Seasonal Giving 13.9%

Education 13.4%

Health Care 10.4%

Poverty Relief

7.9%

Sport 6.2%

Environment 4.9%

Emergency
Management

3.5%

Other
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Theme - Other
Share of donation instances

Public infrastructure 2.4%

0.2%

Culture and arts 1.5%

Religious activities 0.7%

Economic
development 0.5%

Animal welfare 0.5%

Social
entrepreneurship

Mixed 0.2%

Human rights 0.2%

Other 0.1%
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Structure of Donors

Compared to the year before, the distribution of the types of donors in the 
total number of donation instances did not exhibit significant changes. The 
corporate sector remained the primary donor type, both in terms of frequency 
of giving and the donated amount. More precisely, companies and SMEs 
initiated around two-thirds of all instances and generated more than half of 
the total donated amount. Most of the corporate donations were from compa-
nies, while a decrease of frequency of support was noted for SMEs compared 
to 2020. 

Private entities (identifiable individuals and citizens through mass-individual 
giving) participated in around a quarter of all donation instances, which is a 
somewhat lower share when compared with the year before. While the state 
was the primary recipient for the corporate sector, private entities mainly 
directed their donations either directly to individuals and families or through 
the work of non-profit organisations. On the other hand, a higher frequency 
of support was noted from associations, which were focused on emergency 
management as forest fires raged across the country, as well as mitigating 
the negative effects of the pandemic. Some of the associations whose 
activities stood out in 2021 were Red Cross Macedonia, Lions District 132 
Macedonia, Rotary Club Kochani Vinica, Rotarakt Club Shirok Sokak Bitola 
and others.
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Donor structure
Share of donation instances

Corporate Sector 65.9%

0.6%

Citizens
(mass-individual
giving)

19.8%

Individuals 6.2%

CSO / Associations 5.3%

Private Foundation 2.2%

Mixed Donors
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Structure of Recipients

Catalyst Balkans categorises the main types of donation recipients into the 
following groups: non-profit organisations, public institutions, local and 
national governments, and individuals and families. While the state (instituti-
ons and local and national governments) and non-profit organisations serve 
as a channel for distributing support, individuals and families represent the 
final users of donations. In 2021, most of the giving was channelled through 
the state (institutions and local and national governments). Institutions had a 
share of around a third of all donation instances and the donated amount. 
Most of these donations were intended for equipment for health institutions or 
educational institutions. While institutions had a somewhat larger share when 
compared to the year before, local and national governments experienced a 
decrease. 

While the giving through the state was mainly focused on healthcare purpo-
ses, non-profit organisations remained the main channel for the support of 
marginalised groups. The non-profit sector focused on providing one-off 
support, such as the delivery of humanitarian packages to socially disadvan-
taged families. The activities of a number of domestic associations stood out, 
some of which were SOS Children’s Village Macedonia, Association Food Bank 
Macedonia, Children’s embassy for all the children in the world Prilep, 
Association 4U Skopje and others.
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Recipient structure
Share of donation instances

Institutions 32.8%

Non-profit organizations 28.9%

Individuals and families 24.7%

Local and national
governments 11.2%

Other 2.4%
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Structure of Final Beneficiaries

In 2021, the largest share of donation instances was intended for beneficiaries 
of local community services, while the highest percentage of the donated 
amount was intended for people with health issues. The giving intended for 
beneficiaries of local community services was mainly in the form of supplies 
and consumables or equipment intended for the support of education and 
sport. The corporate sector had a large participation in these donation instan-
ces. One such example was from the company Kozuvchanka, which suppor-
ted domestic sport associations across the country with donations worth 
around 84,000 euros. Regarding the value of donations, the support for 
people with health issues generated 42% of the total donated amount, as a 
result of donations in the form of medical equipment for health institutions.

Compared to the year before, the share of donation instances for people in 
economic need decreased. In the donation instances intended for the support 
of people in economic need, private entities (individuals and citizens – through 
mass-individual donations) had a larger share than for other main beneficiary 
groups. The frequency of giving to other less frequently supported beneficia-
ries increased slightly compared to the year before, mostly toward children 
without parental care, women and children survivors of violence and the 
general population.
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Final beneficiary structure
Share of donation instances

Beneficiaries of local
community services 37.1%

3.1%

People in economic need 23.8%

People with health issues 14.9%

People with disabilities 7.7%

Children without
parental care 5.7%

General population

Survivors of violence 1.5%

Talented youth 1.3%

Other 4.9%
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Type of Donations

Beside the categories such as types of donors, recipients and beneficiaries, 
Catalyst Balkans categorises donations by the manner in which they were 
executed. It is also important to distinguish the intended effect that a donati-
on has on a particular issue that aims to address. Accordingly, we categorise 
donations as one-off or long-term. While one-off donations have a short-term 
effect, long-term support represent donations that are supposed to provide 
strategic solutions to the beneficiaries’ problems.

When compared to the year before, a slight decrease in the share of donation 
instances which were made through direct donations was recorded. Still, this 
remains the most prominent way of giving in 2021. Giving through fundraising 
campaigns had an increase compared to 2020 and participated in more than 
a quarter of all donation instances. The largest share of direct donations was 
made for the purpose of mitigating the negative effects of the COVID-19 crisis, 
while the highest percentage of campaigns was initiated for the purpose of 
seasonal giving.

Regarding the value of donations, an increase was recorded in the percentage 
of donations made through calls for applications. All of the recorded donation 
instances raised through calls for applications were in the form of scholars-
hips. Donation instances which included scholarships that stood out were 
calls for applications initiated by the SASA Lead and Zinc Mine, Atanas Blizna-
kov Foundation, Leoron Foundation, Trajche Muaketov Foundation and 
others.

Ways of Giving
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Direct donations 69.6%

0.7%

Fundraising campaigns 27.8%

Events – sports events 0.2%

Events – exhibitions/fairs 0.2%

Events – lunches/dinners 0.2%

Events – other

Calls for applications 1.3%

Category of donation instance
Share of donation instances
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Intended effects of giving

In 2021, a decrease in the share of donation instances with one-off effects was 
recorded when compared to the pandemic year. Still, more than half of all 
donation instances were one-off donations. Most frequent one-off donations 
were supplies and consumables, such as humanitarian packages for people in 
economic need. Compared to the year before, the share of giving with 
long-term effects grew in the total number. The largest share of long-term 
donation instances consisted of equipment, mainly intended for healthcare 
purposes. Some of the strategic instances of medical equipment that stood 
out included the donation of an echo diagnostic device by Rotary Club 
Kochani-Vinica for the General Hospital Kochani, the donation of 50 infusion 
pumps by DM Drogerie Markt for the University Clinic for Infectious Diseases 
and Febrile Conditions in Skopje and other.
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Donors continue the fight against the COVID-19 
pandemic 
Among the donations for the fight against the COVID-19 pandemic, 
some of the instances that stood out include the DM Drogerie Markt 
donation of 50 infusion pumps for the University Clinic for Infectious 
Diseases and Febrile Conditions in Skopje, as well as the contribution of 
the foundation Vla-Dobro, which included 25 medical mattresses along 
with waterproof and regular sheets for the Infectious Ward at the 
Clinical Hospital of Bitola. For this cause, singer Bebe Rexha donated 
10,000 euros to the Dibra Hospital, through the fundraising campaign 
initiated by the Dibra Community Organisation.

Donors from Austria invest in their home village

A group of donors living in Austria donated 80,000 euros intended for 
the construction of a football pitch in their home village of Garani, 
Kicevo. The pitch is expected to be covered with artificial grass and 
equipped with spotlights.

Action initiated for the support of children without 
parental care
On the occasion of the World Humanitarian Day, Neptun Macedonia 
and SOS Children’s Villages Macedonia initiated the humanitarian 
campaign “Together we donate more”. Citizens had a chance to contri-
bute by purchasing products from 25 Neptun stores, and 1% of the net 
worth of sold products was directed for the support of the campaign. 
During the campaign, a total of 1,600 euros were raised. The company 
also donated its products – a number of home appliances intended for 
the accommodation of the needs of children that are beneficiaries of the 
association.

Association donated medical equipment 

Within the strategic cooperation with the organisation Project Hope, 
Rotary Club Kochani-Vinica contributed to the children’s ward at the 
General Hospital Kochani. The donation included equipment worth 
around 21,100 euros, along with training of the medical staff.
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Production company donates to associations and insti-
tutions across the country
During 2021, the company Kozuvcanka contributed with donations 
worth around 217,000 euros intended for institutions and associations in 
North Macedonia. Some of the most significant recorded instances 
included the donation intended for the GFK FC Tikvesh for the purpose 
of purchasing equipment, as well as the donation of 6L of water and 
juices to the Ministry of Public Health, intended for the distribution to 
health institutions across North Macedonia.

Intersectoral support of a season giving campaign

The Association 4U initiated the traditional humanitarian action “You too 
can be Santa Claus” for the support of children without parental care. 
Donors supported the campaign by donating funds, as well as gift 
packages, appliances, vouchers and services. Among many donors, the 
companies which supported the campaign were Diners Club Macedo-
nia, DM Macedonia, Our Taxi, Supreme Nail Salon, Kinosens and others. 
Some of the individual donors that contributed to the initiative were Josif 
Damjanov and Aleksandra Trpeska.

Donor from Switzerland invests in healthcare

The winner of the award for individual philanthropist from the diaspora, 
Dejan Adzioski, who lives in Switzerland, donated 20 non-invasive 
respirators for the General Hospital in Prilep. The donation was made 
with the help of the company BCD Microtechnique, and was worth 
200,000 euros.
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For analysing the media’s general attitude to philanthropy, the number and 
context of media reports represent more relevant indicators. Still, a higher 
number of media reports does not necessarily mean better media coverage. 
For instance, a higher number of media publications can be due to a higher 
number of donations in a given year. When taking this into account, it is 
important to observe this indicator in relation to the number of donation 
instances.7 In the last year, regarding the relation between the number of 
media reports and the number of donation instances, 4 media publications 
reported on one donation instance. 

Another indicator of quality of the media data is the coverage of donation 
instances with values included. In 2021, 21% of donation instances had a value 
associated with them. In other words, no data on the donated amount was 
available for 79% of all donation instances. In conclusion, when compared to 
2020, the number of media reports declined. However, in relation to the total 
number of donation instances, media coverage is on the same level as in the 
year before. Online media were the most active in reporting on giving, while 
print media were less active when compared to their share of media space.

7     A donation instance might be covered by several media reports. If the ratio between the number of reports and the 
number of instances is higher, it suggests that more media reported on a single instance on average, which indicates the 
media reporting was more comperehensive. 

Type
Number

of media
Media
share

Number
of reports

Share
of reports

252 93.0% 2109 97.0%

9 3.3% 34 3.3%

10 3.7% 32 1.5%

271 100.0% 2,175 100.0%

Web media

Electronic media

Print media

Total

Number of donation
instances

Number of media
reports

Ratio Between Media
Reports and Donation
Instances

Coverage of Donation
Instances with Value

350 219 671 581 422 982 546

29 2,104 2,937 3,193 4,711 3,892 2,175

0.1 9.6 4.4 5.5 11.2 4.0 4.0

9.1% 20.5% 29.4% 17.0% 29.4 17.8% 21.2%

2015 2016 2017 2018 2019 2020 2021



25

Annex

Research practice shows that the degree of development of philanthropy in a 
society can be measured in three different ways: 1) citizens surveys; 2) experts 
survey research; 3) relying on registered data. Surveys provide insight into the 
general or expert public opinion on a certain topic – in this case giving to 
charity. However, the assessment of the level of development of philanthropy, 
apart from the opinions, is based on the behaviour of citizens and legal 
entities, where surveys do not suffice for an accurate overview. Apart from 
many other methodological limitations, the self-assessment of the respon-
dents is the most important shortcoming of the globally conducted surveys by 
the Charities Aid Foundation and the Lilly Family School of Philanthropy. 
However, these two research centres, at least when it comes to national 
philanthropy, have the option to rely on registered data collected and publis-
hed by national tax authorities. Unfortunately, this source of data is not 
available in any country in the Western Balkans because the national tax 
authorities do not register donation-related data. For this reason, Catalyst 
Balkans opted for alternative ways of collecting data; it primarily uses media 
reports, and then other available, direct data sources. Specifically, data in 
this report was collected through media monitoring at the local, regional and 
national levels, and included electronic, print and online media in the period 
from 1 January to 31 December 2021.

The methodology set out in this way shows several limitations that need to be 
emphasised. First, one cannot deny a certain gap between the actual situati-
on on the field and the registered data. Given that the method of data 
collection is multi-stage, it is quite certain that the registered values underesti-
mate the actual frequency and intensity of philanthropic activities. Apart from 
the fact that the media do not comprehensively report on philanthropy, the 
method of media clipping itself is not a comprehensive one, so the assessment 
of the philanthropy status is limited by incomplete data. Since this is sample, 
not population data, and given the fact that the media report on actions 
visible to them, it is quite certain that media reports overestimate the presence 
of large donors compared to small ones, as well as the share of money in the 
structure of donations in respect to goods and services. At the same time, the 
value of goods cannot always be precisely monetised, which is why Catalyst 
Balkans’ estimates of donated values are approximate. Moreover, even if 
media reports were comprehensive, there is no methodologically perfect way 
to check data reliability. However, although the previous limitations cannot be 
overcome until there is officially registered data on the frequency and intensi-
ty of donations, a data reliability check has been performed to some degree 
through data cross-referencing (as many media outlets often report on the 
same activities) and the process of verification through direct communication 
with donors, i.e., donation recipients.

Methodology
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Still, notwithstanding the above limitations, it can be safely argued that 
registered values, although not comprehensive, provide reliable estimates on 
the giving minimum. Thus, when it comes to the number of charitable actions, 
it can be said with certainty that the presented number of donation instances 
represents the minimal assessment of the actual situation, since the presented 
activities certainly happened, and the real values are certainly higher. The 
same applies to other indicators such as the donated sum, the structure of 
donors, recipients, beneficiaries of donations, etc. Thus, Catalyst Balkans’ 
data can be used as an indicator of the minimum level of development of the 
practice of giving to charity in a particular country, which consequently 
allows a continuous monitoring of trends in terms of the volume and intensity 
of giving, as well as trends in the quantity and quality of media coverage
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Giving for the social good without receiving compensation, i.e., the voluntary giving 
of money, goods, time, or services to help someone or improve society.

Philanthropy

Donation

Donation instance

Donor

Citizens
(mass-individual
giving)

Corporate sector

Individuals

Mixed donors

Recipients

Final beneficiaries

Beneficiaries of local
community services

The subject of donation, i.e., money, goods, time, and/or services provided volunta-
rily to those in need, without compensation.

A unique event (i.e., a case of collecting donations). It can consist of single or multiple 
donations (e.g., a campaign in which citizens collect mass donations for someone's 
treatment). Donation instances, although shown in aggregate, are not the same 
size, thus they are incomparable among each other.

A private or legal entity that donates money, time, services, and/or goods. To make 
it easier to follow trends, donors are divided into types.

A type of donor: a large number of citizens who therefore cannot be identified by 
name.

A type of donor: companies (more than 50 employees), corporate foundations and 
small and medium enterprises (fewer than 50 employees).

A type of donor: identifiable citizens.

ВA type of donor: cases in which one donation instance includes several types of 
donors.

Private and/or legal entities that receive donations directly from donors. The types of 
recipients are non-profit organisations, individuals and families, public institutions, 
and local and national authorities. As recipients, individuals and families are mostly 
beneficiaries of donations, while other types of recipients are often a channel for 
providing assistance to final beneficiaries.

Target groups for whose benefit the donations are intended. For example, if a 
particular school is the recipient of a donation, the end-users are pupils of that 
school.

Target groups that benefit from the use of services for which the local community 
has received a donation.

Intended donation
effect

The type of effect that the donation intends to achieve. Short-term donations 
include consumables, materials, and supplies, while long-term donations include 
capital investments, equipment, and scholarships.

Category of donation
instance

The manner in which a donation instance is executed. In that sense, donations are 
divided into the following categories: direct donations, campaigns, events, and calls 
for applications.

Glossary



28

Cases in which a known donor choses the recipient (beneficiary institution) and 
donates directly without intermediaries; the donation can, but does not have to, be 
a part of a wider campaign.

Direct donations

Calls for applications

Campaigns

A widely publicised call for donations for a particular purpose. It is continuous, 
stretches over a wider timespan and can comprise multiple events. Campaigns can 
be local, regional, or national.

Events
An event organised with the goal of collecting funds for a particular individual or 
multi-faceted purpose. It can be a separate event or organised within the scope of a 
campaign.

A publicly announced call for applications for grants/donations. It is announced by 
the donor and usually has well-elaborated selection criteria.
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Giving trends by indicator 
Statistically significant differences at the level α=0.05

2015 2016 2017 2018 2019 2020 2021

7 5 28 29 18 52 41

8 7 15 35 28 57 35

16 9 34 45 23 60 32

Vardar region

East region

South-West region

10 6 23 31 10 34 15

13 9 32 34 21 43 26

South-East region

Pelagonia region

5 4 9 5 8 19 6Polog region

12 9 33 9 12 37 11

21 19 54 41 35 75 42

North-East region

Skopje region

Geographic distribution of giving 
(Number of instances per 100,000
inhabitants)

Distribution of giving by month
(Share of donation instances)

5% 8% 3% 6% 7% 5% 8%

4% 9% 3% 9% 6% 5% 11%

6% 11% 10% 13% 4% 14% 6%

13% 12% 9% 11% 6% 26% 13%

8% 6% 11% 8% 5% 10% 7%

9% 7% 13% 10% 3% 5% 8%

7% 4% 10% 6% 4% 3% 4%

4% 3% 8% 5% 4% 4% 8%

7% 4% 11% 7% 8% 6% 5%

7% 7% 5% 13% 16% 9% 4%

12% 10% 8% 7% 18% 5% 6%

19% 19% 10% 7% 20% 9% 21%

2015 2016 2017 2018 2019 2020 2021

January

March

April

June

July

May

August

September

November

December

October

February
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17% 12% 18% 17% 19% 7% 9%

28% 31% 19% 23% 26% 6% 10%

3% 5% 13% 12% 12% 5% 13%

28% 36% 29% 20% 16% 7% 15%

24% 16% 23% 28% 27% 75% 53%

Healthcare

Education

Other

Share of donated sum

Support to marginalised groups

27% 1% 12% 11% 10% 1% 5%

21% 54% 23% 8% 47% 5% 18%

5% 3% 14% 19% 19% 4% 15%

9% 12% 10% 11% 17% 1% 2%

38% 30% 41% 51% 7% 89% 60%

Poverty relief

Healthcare

Support to marginalised groups

Other

Education

Poverty relief

Donor structure 2015 2016 2017 2018 2019 2020 2021

65% 56% 52% 46% 50% 23% 20%

20% 28% 39% 40% 34% 67% 66%

5% 10% 5% 7% 8% 8% 6%

10% 6% 4% 7% 8% 2% 8%

Corporate sector

Individuals

Other

30% 9% 20% 9% 29% 29% 11%

36% 15% 39% 70% 29% 67% 54%

31% 63% 33% 8% 13% 1% 10%

3% 13% 8% 13% 29% 3% 25%

Citizens

Corporate sector

Other

Individuals

Citizens

2015 2016 2017 2018 2019 2020 2021

Share of donation instances

Share of donated sum

Share of donation instances

Theme

Giving trends by indicator 
Statistically significant differences at the level α=0.05
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3% 5% 2% 3% 6% 3% 4%

7% 45% 6% 6% 10% 5% 27%Share of donated sum

Share of donation instances

2015 2016 2017 2018 2019 2020 2021Diaspora giving

43% 44% 39% 31% 40% 20% 25%

21% 22% 34% 29% 24% 21% 29%

23% 24% 20% 25% 26% 32% 33%

4% 5% 3% 13% 9% 25% 11%

9% 5% 4% 2% 1% 2% 2%

Non-profit organisations

Institutions

Other

Local and national governments

4% 7% 22% 17% 37% 17% 24%

16% 7% 18% 11% 2% 1% 21%

29% 57% 28% 21% 57% 28% 34%

31% 21% 6% 51% 1% 52% 10%

20% 8% 26% 0% 3% 2% 11%

Individuals and families 

Non-profit organisations

Local and national governments

Other

Institutions

Individuals and families 

Share of donated sum

2015 2016 2017 2018 2019 2020 2021

Share of donation instances

Recipient structure

Giving trends by indicator 
Statistically significant differences at the level α=0.05
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People with health issues

People in economic need

Other

Beneficiaries of local
community services

People with disabilities

People with health issues

Beneficiaries of local
community services

Other

People in economic need

People with disabilities

Category of donation instance 2015 2016 2017 2018 2019 2020 2021

50% 33% 32% 26% 28% 24% 28%

22% 32% 25% 29% 28% 3% 1%

0% 2% 3% 1% 0% 0% 1%

Fundraising campaigns

Events

Calls for applications

57% 85% 72% 77% 60% 71% 63%

41% 6% 7% 14% 32% 29% 26%

2% 8% 16% 4% 8% 0% 0%

0% 1% 5% 5% 0% 0% 11%

Direct donations

Fundraising campaigns

Calls for applications

Events

Direct donations 28% 32% 40% 44% 44% 72% 70%

14% 15% 14% 11% 11% 5% 8%

22% 32% 15% 17% 22% 8% 15%

16% 17% 25% 21% 26% 31% 24%

13% 8% 21% 34% 22% 46% 37%

35% 28% 25% 17% 19% 10% 16%

1% 4% 7% 9% 17% 0% 1%

10% 12% 9% 8% 41% 8% 42%

4% 0% 12% 4% 10% 2% 11%

45% 64% 32% 63% 19% 56% 23%

40% 20% 40% 16% 13% 34% 24%

2015 2016 2017 2018 2019 2020 2021Final beneficiary structure

Share of donated sum

Share of donation instances

Share of donated sum

Share of donation instances

Giving trends by indicator 
Statistically significant differences at the level α=0.05
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55% 52% 47% 51% 62% 61% 51%

18% 32% 37% 40% 33% 33% 40%

27% 17% 16% 10% 5% 6% 9%

Long-term support 

Unknown

35% 5% 23% 17% 25% 37% 20%

51% 86% 67% 83% 74% 32% 68%

14% 9% 10% 0% 1% 31% 12%

Short-off support 

Long-term support 

Unknown

Short-off support 

2015 2016 2017 2018 2019 2020 2021Intended effects of giving

Share of donated sum

Share of donation instances

Giving trends by indicator 
Statistically significant differences at the level α=0.05
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Intended donation effect

Humanitarian support4.4%

Supplies and consumables43.0%

Medical treatments2.2%

Individual housing1.1%

One-off support

% of donation instances

Services6.6%

Equipment28.8% 

Scholarships2.6%

Капитални Инвестиции2.4%

Long-term support

Mixed0.2%

Organisational support1.6% 

Other7.1%

Unknown
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Diaspora donors donated scholarships

During 2021, around 700,000 euros in donations was recorded from 
diaspora donors. One of the instances that stood out was the strategic 
investment in education by the Atanas Bliznakof Foundation, which 
awarded 135 scholarships to students in the academic year 2021/2022 
at the University of Skopje. The selection of candidates for scholarships 
was conducted through the platform provided by the organisation 
Macedonia 2025.

Telecommunication company provides free lectures on 
internet security
The company A1 Macedonia implemented an innovative educational 
program “The internet is not just a game. Click Safely!” for educating 
fourth-graders on how to protect their personal data on the internet. The 
initiative was implemented in cooperation with the Ministry of Education 
and Science. Many of the employees contributed to the project on a 
voluntary basis by teaching in the lectures. During the project, eight 
workshops were held in cities across the country and more than 2,500 
children attended the lessons.

Examples of Prominent Donations

Corporate sector invested in education 

Oktagon Prima donated smart desks intended for the schoolyard of the 
primary school Joakim Krchovski in Kriva Palanka. The smart desks 
included solar panels, USB ports, free wireless internet, and sensors for 
the measurement of humidity, air temperature and CO2 consistency.
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Media reporting

Apart from the direct indicators of the level of development of philanthropy, 
such as the donated amount and the number of donations, it is important to 
take into account the indicators associated with media reporting on giving. 
Media is a key component of the philanthropic ecosystem. The frequency of 
reporting on philanthropic activity in the media, as well as the context in which 
these reports are presented, can have a significant effect on the general 
public’s perception of philanthropy. Additionally, through media, potential 
donors can be informed on emergencies and requests for assistance through 
the media.

In the period from 1 January to 31 December, Catalyst Balkans recorded a 
total of 2,175 media reports on philanthropy. In terms of the type of media, 
most frequently these reports were published on internet portals. However, it 
is important to note that these findings should be taken into account along 
with the share of the media space which a certain media type takes up. In this 
sense, the representation of online reports was greater than the share of 
internet media in general. Regarding other media types, reports on philant-
hropy in electronic media were in proportion with the share of electronic 
media, while print media covered the topic of philanthropy less frequently.

To analyse the prominence of philanthropy in print media, Catalyst Balkans 
tracks on which pages the news was printed, while for electronic media the 
time of broadcasting is recorded. In 2021, news on philanthropy in print media 
was published on the first five pages in 27.6% of the cases, while 37.9% were 
published on the next five pages. Regarding electronic media (TV and radio), 
philanthropy-related news were most frequently broadcast during the most 
watched period of the day (between 7 p.m. and 10 p.m.). More precisely, 42.4 
% of all media reports on philanthropy in 2021 were broadcast in prime-time.


